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From Chief Editor’s Desk...

NAIVIGYAN is a multidisciplinary ISBN proceedings, covering research papers from
Commerce,Computer science, Management, Languages and other related fields. The book
provides a forum for compiling theory and comprehensive technical review articles of
interdisciplinary and original research with significant research results and analyses in
related areas and their applications. It is designed to provide a platform for academicians,
researchers and practitioners to explore new arenas of knowledge. The aim of NAIVIGYAN
is to give a highly readable and valuable addition to the literature which will serve as an

indispensable reference tool for years to come.

We are pleased to publish the Sixth Edition of NAIVIGY AN, which includes an authoritative
source of information in multidisciplinary areas. As the Chief Editor of NAIVIGY AN, I take
this opportunity to express my sincere gratitude to authors who have contributed their
research findings to NAIVIGYAN. Further, I would like to thank the Editors, and other
supporting staff at Naipunnya Institute of Management and Information Technology, Pongam

for the success of this proceedings.

NAIVIGYAN has been focusing on addressing the developing areas and to document this
intellectual vibrancy will always be the key aspect of this book. We focus to promote
knowledge and make the various academic developments in the world accessible to every
section of society. The proceedings is a hub of diverse ideas and arguments and the articles

in NAIVIGYAN are peer-reviewed to achieve this goal.

We are happy to receive contributions for our next issue from Academicians, Scholars and
Practitioners and Industrialists to ensure the consistency and the success of NAIVIGYAN.

We welcome comments and suggestions that would advance the objectives of the Journal.

Dr. Joy Joseph Puthussery
Chief Editor
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POLITICAL SOCIALIZATION OF SCHOOL STUDENTS

Sabina Leo, M.A. English, Sociology
E-Mail-Sabina@Naipunnya.Ac.In Phone-8299032572,9453129672
Asst. Professor Department of English Nimit

ABSTRACT

Political socialization is a pivotal process where individuals develop their political values,
beliefs, and behaviours, shaping their identity as citizens within a society. This paper
examines the critical role schools play in political socialization, particularly among
students. Schools serve as structured environments where young minds are introduced to
civic responsibilities, governance systems, and democratic values through formal

curricula, peer interactions, and extracurricular activities.

The study highlights that schools contribute to political socialization through multiple
channels. Formal civic education provides foundational knowledge of political systems
and processes, fostering critical thinking and global awareness. Extracurricular activities
like student councils, debates, and political simulations offer practical experiences in
democratic participation, reinforcing students’ understanding of civic engagement. The
school environment, including policies on civic education and the attitudes of teachers

and administrators, further shapes students’ political outlooks.

Research studies underline variations in political socialization due to factors such as
family background, socioeconomic status, and cultural context. Findings indicate that
schools with inclusive and democratic practices promote greater political efficacy among

students, preparing them for active participation in governance.

Using comparative analysis, this paper evaluates the curriculum, classroom practices, and
extracurricular engagement in diverse schools. The expected findings suggest significant
differences in political awareness and engagement based on school type, regional context,
and socioeconomic factors. This underscores the importance of tailored civic education to

nurture informed and responsible future citizens.

Key words:

Political socialization, Civic education. Democratic values, Extracurricular activities,

Socio- economic factors, Political efficacy



1. INTRODUCTION
1.1.  What is “Political Socialization”?

Political socialization is the process through which individuals acquire and internalize the
values, beliefs, attitudes, and behaviours that are conducive to their participation in
political life. This learning process encompasses the development of an individual's
political identity, opinions on political systems, understanding of governance, and their
role within society as political actors. Comparative studies have examined how various
factors, including family, education systems, and cultural contexts, shape the political

socialization of students.

Political socialization begins early in life and continues throughout one’s lifetime. It
involves the transmission of political culture from one generation to the next, ensuring the
continuity of social and political norms. People are socialized through various agents,
including families, peers, media, religious institutions, and schools, each contributing to

shaping an individual's political outlook.

Political socialization not only informs individuals about political structures and systems
but also shapes their attitudes toward political participation. It includes learning about
authority, power dynamics, civic duties such as voting, and broader concepts like
democracy, justice, and equality. It also helps people internalize norms of political

behavior, such as respect for political pluralism and the rule of law.

Through this process, individuals come to adopt particular political ideologies—sets of
beliefs about how society should be organized politically. These ideologies may range
from liberalism, conservatism, socialism, to other political spectra, depending on the

environment in which the individual is socialized.
1.2.  Research studies on the topic

There are many studies and research done on this topic. A study focusing on adolescents
in Barbados, Guyana, and Trinidad, “analysed the role of schools in political socialization.
It highlighted that educational institutions in these countries play a pivotal role in shaping
students' political attitudes, with variations attributed to differing colonial histories and

educational policies”.

In the United States, research has explored the impact of civic education on high school



students' political attitudes. Findings suggest that, “over the past few decades, there has
been a decline in political engagement among students, with those in the year 2000 being

less likely to participate in political activities compared to students in 1975”.

Another study examined the political socialization of high school students, emphasizing
the influence of family structure. It found that students from different family backgrounds
exhibited varying political orientations, indicating that familial factors intertwine with

educational experiences to shape political attitudes.

Additionally, research on the role of schools in political socialization has been revisited,
with studies indicating that the socioeconomic status (SES) of students can influence their
political learning experiences. An increase in the mean SES of students over time has been
observed, reflecting broader societal changes and impacting the political socialization

process within educational settings.

These studies underscore the multifaceted nature of political socialization among school
students, highlighting the interplay between educational environments, family
backgrounds, and broader societal factors. Understanding these dynamics is crucial for
developing effective civic education programs that foster informed and engaged future

citizens.
1.3. Relevance of Political Socialization in Schools

Schools play an indispensable role in the political socialization of young people. As a
structured environment where children spend a significant portion of their formative
years, schools are uniquely positioned to impart knowledge about civic duties, rights, and
political processes. While families lay the foundation of political values in early
childhood, schools formalize and expand this learning through academic and social

engagement.

Institutional Role of Schools: Schools serve as institutional environments that
systematically expose students to the political system, national history, and civic
responsibilities. The classroom provides a neutral space for the discussion of political
matters, and students are encouraged to engage with complex ideas about governance,
policy, and social justice. This structured approach helps students understand the
practicalities of politics, including how governments are formed, how laws are made, and

how societies are governed.



Fostering Civic Identity: Schools also contribute to fostering a sense of civic identity.
They promote the development of a student's identity as a member of a political
community, whether at the local, national, or global level. Through education in history,
social studies, and civics, students learn about the importance of active citizenship,

including the rights and responsibilities that come with being part of a democratic society.

Development of Political Efficacy: Political socialization in schools often aims to
develop students’ political efficacy—the belief that they can influence political processes
and that their actions have an impact on governance. Schools that encourage open
discussions and student involvement in governance (e.g., through student councils or
mock elections) often produce students who are more confident in their ability to

participate in the political system later in life.

Balanced and Neutral Exposure: Unlike other agents of socialization such as family or
media, schools are expected to provide a balanced and neutral approach to political
education. The formal education system is often designed to present multiple political
viewpoints, allowing students to form their own opinions through critical thinking and
analysis. This neutrality is crucial in fostering independent political thought and

discouraging political bias.
1.4. Objective of the Paper

This paper explores how schools contribute to the political socialization of students
through curriculum, peer interaction, and extracurricular activities. This paper aims to
explore and analyse how schools contribute to the political socialization of students,

focusing on the following key mechanisms:

Curriculum Design and Content: The paper will examine how the formal curriculum,
especially subjects like social studies, history, and civic education, introduces students to
political concepts, systems, and the workings of government. It will discuss how different
educational systems approach the teaching of political knowledge and how this shapes

students’ political development.

Peer Interaction and Social Learning: The paper will also consider the role of peer
groups and social interactions within the school environment. Peers can have a profound
influence on political socialization, as students engage in discussions, debates, and social activities

that expose them to different political opinions. This section will investigate how peer dynamics



contribute to shaping political attitudes and behaviours.

Extracurricular Activities and Civic Engagement: Extracurricular activities, such as
student councils, debate clubs, and political simulations (e.g., model United Nations,
model Parliaments/ Legislative assemblies), offer practical experiences that go beyond
classroom learning. This paper will analyze how these activities help students gain hands-
on experience with democratic processes and decision-making, thereby reinforcing their

political socialization.

The overall objective is to provide a comprehensive understanding of the critical role that
schools play in shaping the political outlook of future citizens, the methods they employ,
and the outcomes of these processes. By doing so, the paper aims to highlight the
importance of schools as key institutions in the development of informed, responsible, and

active citizens.

This expanded introduction lays a detailed foundation for the rest of the paper, clarifying
the importance of political socialization in schools, the processes involved, and what the

paper aims to accomplish in analysing these mechanisms.
2. Role of Schools in Political Socialization

Schools are one of the primary agents of political socialization, playing a critical role in
shaping young citizens’ understanding of politics, democracy, and civic responsibility.
Political socialization in schools occurs through both formal mechanisms—Iike
curricula— and informal ones, such as peer interactions and the overall political culture
of the school. This section explores the various ways in which schools contribute to the

political socialization of students.
2.1.  Civic Education

One of the most direct ways schools contribute to political socialization is through formal
civic education. Civic education includes subjects like history, government, social studies,
and ethics, all of which introduce students to key political concepts, structures, and

ideologies.

Curriculum Design: The structure and content of the curriculum play a significant role
in how students learn about their political systems. In most countries, topics such as
democracy, voting rights, government institutions, and political history are included in the

standard curriculum. This provides students with foundational knowledge about how



political systems work and what their roles as citizens should be.

Critical Thinking and Political Knowledge: Schools also foster critical thinking by
encouraging students to debate political ideas, discuss current events, and engage with
diverse political viewpoints. This ability to critically analyze political information is
crucial for developing informed citizens who can participate meaningfully in democratic

processes.

Global Awareness: In an increasingly interconnected world, many schools are
incorporating global citizenship into their civic education curricula. This helps students
understand their place not only within their nation but also in the global political

landscape, contributing to a broader political consciousness.
2.2.  School Environment

The school environment itself can act as a subtle yet powerful influence on students'
political socialization. Schools can create political climates that shape students' attitudes

towards authority, democracy, and civic engagement.

Authoritarian vs. Democratic School Environments: Schools that operate under strict,
authoritarian principles—where student voices are minimized—may socialize students to
accept hierarchical power structures without question. In contrast, schools that encourage
student participation in decision-making and allow for more open communication create
an environment that reflects democratic values. Such environments can foster political
engagement and help students understand the importance of participation in democratic

processes.

School Policies on Civic Engagement: Some schools have policies that encourage civic
engagement, such as involving students in community service projects, organizing school-
wide debates on political issues, or holding mock elections. These activities provide

students with practical experiences in citizenship and civic responsibility.

2.3. Teachers and Administrators as Political Agents

Teachers and school administrators often act as key agents in the political socialization
process, whether consciously or unconsciously. Their political attitudes, biases, and

teaching styles can significantly influence students' political views.

Teachers’ Role in Political Socialization: Teachers often serve as role models for students.



Whether they express their political beliefs explicitly or implicitly, they influence how
students think about political issues. For example, teachers who encourage open
discussions on controversial political topics can help students develop critical thinking
skills and a balanced perspective. On the other hand, teachers who avoid political

discussions or who present biased views can limit students' political understanding.

Bias in Political Education: One of the challenges schools face is ensuring that civic
education is free from political bias. Some teachers may unintentionally (or intentionally)
present a skewed view of political ideologies or parties, influencing students' political
leanings. Ensuring that teachers present multiple viewpoints is crucial for fostering

critical, independent thinking among students.

Professional Development for Teachers: To help teachers navigate political education
without bias, many educational systems provide professional development in teaching
civic education. These programs often focus on teaching methods that encourage debate

and critical thinking while maintaining neutrality on political issues.
2.4. Extracurricular Activities as Tools for Political Learning

Beyond the formal curriculum, extracurricular activities also play an important role in
political socialization. These activities allow students to actively engage with politics in

ways that go beyond theoretical learning, fostering real-world political experiences.

Student Councils and School Governance: Many schools have student councils or other
forms of student governance, which provide a microcosm of democratic processes. By
participating in student elections, holding leadership positions, or engaging in debates
about school policies, students learn about political participation, representation, and
leadership. These experiences often shape their understanding of political systems and

their role within them.

Debate Clubs and Political Awareness: Debate clubs offer a platform for students to
engage with political issues in a structured manner. Through researching and arguing
different sides of political topics, students develop a deeper understanding of political
ideologies, public policy, and civic discourse. This also helps them hone their

argumentation skills, an essential tool for future political participation.

Service Learning and Community Engagement: Some schools emphasize service

learning, where students participate in community service projects as part of their



education. This experience can foster a sense of civic duty and social responsibility,

helping students see the impact of their actions on their community and broader society.
2.5. Political Culture in Schools

The overall political culture of a school can deeply impact how students perceive politics.
This culture is influenced by the leadership style of the administration, the school's

policies on student involvement, and the broader community's political orientation.

Political Discussions in School: Schools that encourage open dialogue on political issues
help students develop their political voice. By promoting a space where political
discussions are welcomed, schools enable students to engage with different perspectives

and develop a more nuanced understanding of political matters.

Modelling of Democratic Values: Schools that model democratic values, such as
fairness, transparency, and respect for diverse viewpoints, can positively influence
students' political socialization. These values often translate into students’ understanding

of how democratic systems should function in society.

This expanded section provides a more comprehensive look at the role of schools in
political socialization. It emphasizes both formal and informal mechanisms, from the
structured civic curriculum to the implicit lessons students learn from their school's

political culture and their interactions with teachers and peers.
3. Methodology

3.1.  Study Design: Comparative study of curriculum Content: Political education

through subjects like civics, history, or social studies.

e Classroom Practices: Teaching methods, open discussions, and debates.
o Extracurricular Activities: Participation in student councils, debates, Model

UN, etc.

e  Cultural and Regional Contexts: Differences in political norms and values

across cultures or regions.



3.2. Sampling: | have selected few schools from different backgrounds, ensuring

diversity (e.g., public/private, rural/urban).
3.3 Data Collection:

e Surveys/questionnaires were prepared for students to

assess political knowledge, attitudes, and civic participation.

o Interviews with teachers and administrators about their approach to political

education.
A. Survey for Students
Objective: Assess political awareness, attitudes, and civic engagement.
Sample Questions:
1. Political Knowledge:
o What is the role of a Member of Parliament/MLA in your country or State?
o  Can you name the current head of government in your country/ state?
o What does the term "democracy" mean to you?

2. Political Attitudes:

o How important is voting in a democracy? (Likert Scale) ( Not important / Very
important)

o Do you think students should participate in political discussions in school?
Why/Why not?

3.  Civic Engagement:

o Have you ever participated in a school debate or discussion about political issues?
(Yes/No)

o Are you a member of any student councils or clubs that discuss civic or political
matters? (Yes/No)

4.  Open-ended Questions:

o What do you think is the role of youth in shaping the future of your country?

o What political issue do you think affects your community the most, and why?



B. Survey/Interview for Teachers and Administrators

Objective: Understand the institutional approach to political education.

Sample Questions:

1. How does the school integrate political education into the curriculum?

2. Do you encourage students to express their political views in class? Why or why
not?

3. What extracurricular programs does the school offer to foster civic engagement?

4. How do you handle politically sensitive topics in the classroom?

Data Analysis: The data was analysed to identify patterns and quantitative and
qualitative differences in Political Socialization of School Students.
Survey Responses

A. Student Survey Responses

1. Political Knowledge (Closed-ended Questions):

o Example Question: What is the role of a Member of Parliament/Congress in your
country?

. Response Options:

. A. To represent citizens and pass laws (Correct Answer)

. B. To enforce laws

. C. To administer justice

. D. I don’t know

o Expected Outcome: Higher proportions of correct responses may indicate better

knowledge dissemination in schools.

2. Political Attitudes (Likert Scale)

o Example Statement: How important is voting in a democracy?
. Response Scale:

. 1 = Not important

. 2 = Somewhat unimportant

. 3 = Neutral

10



4 = Somewhat important
5 = Very important

Expected Outcome: Aggregated scores can reveal the overall emphasis students
place on democratic practices.
Civic Engagement (Yes/No and Open-ended Questions):

Example Question: Have you ever participated in a school debate about political
issues?

Response Options: Yes/No
Open-ended Follow-up: If ves, what topic did you discuss?

Expected Outcome: Analyze how frequently and on what issues students engage
in civic discussions.

Teacher/Administrator Survey Responses

Approach to Political Education (Multiple Choice and Open-ended
Questions):

Example Question: How does your school incorporate political education into the
curriculum?

Response Options:

A. Through a dedicated subject (e.g., Civics, Social Studies)

B. Through integration into other subjects (e.g., History, Literature)

C. Through extracurricular activities

D. Not explicitly addressed

Open-ended Follow-up: Provide an example of a political topic recently covered
in class.

Challenges in Political Education (Open-ended Questions):

Example Question: What challenges do you face when discussing political topics
in the classroom?

Expected Responses: Examples might include reluctance to discuss controversial
issues, lack of time, or curriculum restrictions.

Results Interpretation

A.

I.

Quantitative Data

Political Knowledge Scores:

Use percentages to show the proportion of correct answers per group (e.g., urban
vs. rural students).

Example:

Urban students: 78% correct answers

11
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Rural students: 56% correct answers
Interpretation: Students in urban schools might have better access to political

knowledge, possibly due to resources or curriculum differences.
Political Knowledge Scores by Group

i 78%

56%

Urban Students Rural Students

Urban vs. Rural Schools: Urban students demonstrated a higher level of political

knowledge compared to rural students. For example:
Correct Response Rate: Urban schools (78%) vs. Rural schools (56%).

Possible reasons include better access to resources like newspapers, the internet,

and a more comprehensive curriculum in urban settings.

Attitude Analysis (Likert Scale Aggregates):

Calculate average scores for each question.
Example:

"How important is voting?":

Public schools: Avg. score = 4.3

Private schools: Avg. score = 4.7

Interpretation: Both groups value voting highly, with private schools showing

slightly stronger emphasis.

12



Percentage of Students Saying “Yes" (%)

Attitude Analysis (Likert Scale Aggregates)

Em Public Schools 47
. Private Schools 43

5r

Average Score (1 to 5)

Importance of Voting

Civic Engagement (Yes/No Questions):
Percentages of students who answered "Yes."
Example:

Students participating in political debates:
Urban schools: 65%

Rural schools: 35%

Interpretation: Urban schools may provide more opportunities for civic engagement.

100 Civic Engagement (Yes/No Questions)
B Urban Schools

= Rural Schools

65%

Participation in Political Debates

13



B. Qualitative Data

1. Open-ended Responses:

o Thematic analysis to identify recurring themes in responses.

o Example:

= Common topics discussed in debates: Climate change, corruption, and voting rights.
o Interpretation: Schools are engaging students in current and relevant political topics.
2. Content Analysis of Teacher Responses:

o Identify patterns in challenges mentioned.

o Example:

=  Recurring challenges: Lack of training for teachers, sensitivity of political topics,

and curriculum rigidity.

o Interpretation: These insights can inform recommendations for policy and teacher

training programs.

Sample Result Summary
Key Findings:

o Political knowledge is higher in private and urban schools compared to public and

rural schools.

o Most students believe voting is important, but rural schools lag slightly in fostering

civic participation.

o Teachers face challenges in discussing politically sensitive issues, highlighting the

need for professional development.

Recommendations: Based on the findings, here are practical recommendations to

enhance political socialisation among school students:

1. Integrate experiential learning (e.g., mock elections, debates) to bridge gaps in civic

engagement.
2. Provide teacher training to handle political discussions effectively.

3. Adapt curricula to ensure balanced and inclusive political education.

14



4. Curriculum Enhancement: Introduce a dedicated civics or political education

module in all schools, focusing on:
o Basic political structures and democratic values.
o Contemporary global and local political challenges.
o Case studies to foster critical thinking.
5. Teacher Training and Resources: Organize workshops for teachers to:
o Develop skills to facilitate political discussions objectively.
o Handle sensitive topics without bias.
o  Create interactive activities like mock elections or debates.

o Provide access to teaching resources like multimedia tools, articles, and case

studies.

6. Encourage Civic Participation: Establish or strengthen extracurricular programs like
student councils, debate clubs, and Model UN. Partner with local governments and
NGOs to involve students in real-world initiatives like environmental drives, voter

registration campaigns, and community service
Conclusion

This comparative study underscores the role of schools in political socialisation while
highlighting gaps that need attention. By addressing these challenges through targeted
interventions, policymakers and educators can ensure that students become informed,

active, and responsible citizens capable of contributing to democratic society.

The disparities in political socialisation between urban and rural schools, as well as private
and public schools, reflect broader systemic inequities. While urban and private schools
often provide richer, more comprehensive civic education experiences, rural and public
schools face significant barriers in fostering political awareness and engagement.
Addressing these disparities is essential to ensure that all students, regardless of their

background, are equally prepared to participate in and contribute to a democratic society.

Schools are instrumental in shaping students' political attitudes, beliefs, and behaviors.

Through formal civic education, peer interactions, and extracurricular activities, students

15



acquire political knowledge, develop civic identities, and learn the norms of political

participation.

Civic Education as a Tool for Developing Political Awareness.The formal curriculum,
particularly in subjects like history, social studies, and civics, is central to imparting
political knowledge. Schools expose students to political systems, ideologies, and
concepts such as democracy, justice, and citizenship, helping them understand their role

within the broader political framework.

The political culture of a school and the attitudes of teachers and administrators can
significantly influence the political socialization process. Schools that foster open
discussion, student participation, and democratic values are more likely to produce

politically engaged citizens.

Role of Extracurricular Activities: Student councils, debate clubs, and service- learning
projects are crucial for providing practical political experiences. These activities allow
students to actively engage in democratic processes, develop leadership skills, and

understand the impact of civic participation.

To ensure the development of informed and responsible citizens, schools must strive to
provide balanced, unbiased political education. Schools should ensure that the curriculum
and teaching materials reflect a variety of political viewpoints. This encourages critical
thinking and allows students to form their own political opinions based on a well-rounded

understanding of political ideologies and systems.

Teachers should be trained to facilitate political discussions in a neutral, nonpartisan
manner. Professional development programs can help educators navigate political
education without imposing their own biases, thus promoting a more open and inclusive

classroom environment.

Schools must also address the issue of political disengagement by making politics more
relevant and accessible to students. Connecting political education to real-world issues
that students care about and offering participatory opportunities can help combat apathy

and foster a sense of political efficacy.
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Abstract

E-learning has revolutionized the education sector, offering flexibility, accessibility, and
an interactive learning experience for students at various levels. This study explores the
accessibility and application of e-learning among higher secondary and college students,
focusing on factors such as availability of digital resources, technological literacy,
internet connectivity, and student engagement. The research examines the effectiveness of
e-learning platforms, challenges faced by students, and their impact on academic
performance. The study also highlights disparities in access due to socioeconomic
conditions and suggests strategies to enhance digital learning inclusivity. This study aims
to explore the accessibility and application of e-learning among higher secondary and
college students in the Uzhavoor Block Panchayath, with a specific focus on Emmanuel's
Higher Secondary School (HSS) Kothanalloor, St. Ann's HSS Kurianad, and Deva Matha
College Kuravilangadu. The research population consists of students from the seven
higher secondary schools and two aided arts and science colleges within the block. The
study investigates the level of access students have to e-learning resources, the
effectiveness of e-learning platforms, and the challenges faced by students in utilizing
these resources. The findings are expected to provide valuable insights into the current
state of e-learning in this region, identify gaps in accessibility, and offer recommendations
for enhancing the integration of digital learning tools in the educational process for both
secondary and college students. This research will contribute to a deeper understanding
of the role of e-learning in rural educational settings and its potential to improve academic

outcomes.

Keywords: E-learning, Accessibility, Application, Technological literacy, Socioeconomic

disparities
Introduction

E-learning is defined as learning that utilizes electronic technologies to access educational

content outside of a traditional classroom setting. It typically refers to courses, programs,
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or degrees delivered entirely online. Various terms, such as distance education,

online learning, and internet learning, are used to describe this mode of education.
According to research, e-learning involves the delivery of courses through the internet to
students outside of a physical classroom, allowing for interaction between students and
instructors (Smith, 2020). This interaction can be in real time, where students can engage
through live virtual classes, or through pre-recorded lectures that can be accessed at any
time. Regardless of the format, a teacher or professor is always involved in grading

assignments, evaluating participation, and administering tests (Jones & Miller, 2018).
Significance of the Study

Technological development and the internet have changed people’s lives on different
scales, especially on teaching and learning. The web has become one of the channels of
learning that opens the door for people around the world to access education for free, or
for fewer costs. Booming of the internet have opened the door of unlimited knowledge,
high quality education and training. This easy access using information systems and the
web can improve people’s skills for fewer costs. Knowledge delivering to some people
would have never been possible without the opportunities offered by technology and the
web. As we know that internet now a days became a basic amenity for living the concept
of e-learning emerges from an innovative concept that the wider network of internet can
be used for accessing knowledge. The barriers of learning contributed to the growth of e-
learning and it emerged as one of the most profitable online venture to entrepreneurs. So

the study on E-Learning nowadays have greater significance.
Statement of the problem

The study was to analyze the application and accessibility of e-learning among students.
This study also aims at the level of adoption and frequency of usage of e-learning
platforms among students. As we know that the scope of e-learning is widening day to day
but many of the students are less aware about the benefits derived from different e-learning
platforms. Now a day most of the students have internet accessibility in their respective
educational institutions or at homes. Recent trend shows that the internet consumption
among students are increasing in a larger scale but the problem is that the students are not
utilizing or extracting the benefits of internet in an academic or educational level.
Therefore this study was conducted to analyze that up to what level students are utilizing

the scope of internet to get access to e-learning and also the quality of e-learning
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infrastructure in their respective educational institutions and was titled as “A study on the

accessibility and application of e-

learning among higher secondary and college students with reference to uzhavoor Block

Panchayath
Objectives
1. To highlight the significance of e-learning in enhancing knowledge.

2. To know how the benefits of e-learning can be optimally extracted and applied in

our academics.

3. To make a comparative analysis between college and higher secondary students on

the basis of the e-learning infrastructure provided by their respective institutions.
4. To make valid suggestions for improving the accessibility of e-learning portals.
Materials and methods

The study employs a combination of descriptive and analytical research methods to assess
students' awareness of e-learning and the frequency of its application in their regular
academic activities. Data for the study were gathered from both primary and secondary
sources. Primary data were collected using a questionnaire administered to students, while
secondary data were obtained from journals, books, magazines, websites, and additional
discussions. This dual approach ensures a comprehensive understanding of students'

engagement with e- learning.

The research focuses on students from educational institutions within the Uzhavoor Block
Panchayath, specifically targeting higher secondary schools and aided arts and science
colleges. The study includes students from Emmanuel’s HSS Kothanalloor, St. Ann’s HSS
Kurianad, and Deva Matha College Kuravilangadu. A total of 60 students participated in
the study, comprising 30 higher secondary and 30 college students, selected using the
convenience sampling method. The collected data were analyzed using statistical tools
such as percentages and the weighted average method, with the findings presented through

tables and graphs for better interpretation.
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Analysis

Number of respondents
Statement Strongly agre¢ Agree | Neutral|Disagre¢Strongly disagree T
Unlimited repository of knowledgg 27 26 7 0 0 60
Gives need based information 20 39 1 0 0 60
Knowledge across time constraintg 27 23 10 0 0 60
Highly reliable information 12 19 21 7 1 60
TOTAL 86(35.8%) [107(44.58)39(16.25) 7(2.9%) 1(0.77) 24(

Classification of respondents on the basis of their preference of e-learning websites

Applications No.of respondents percentage
Wikipedia 40 66.66%
Nptel 12 20%

edex 4 6.66%
coursera 2 3.33%
Others 2 3.33%
total 60 100%

Classification on the basis of the level of optimum utilisation of benefits of e-
learning in your academics:

1.Strongly disagree 2. Disagree 3. Netrual 4. Agree 5. Strongly agree

No.of respondents T
Statements. 1 2 3 4 5
|Access to Descriptive teaching 4 7 16 26 7 60
IDownload study materials 5 9 21 14 11 60
IAdoption of innovative study methods 8 4 20 11 17 60
lAccess to online courses 7 12 18 14 16 60
TOTAL 24(10%)| 32(13%)| 75(31.25%)| 65(27.08%)| 51(21%)| 240,

(Source: primary data)
Classification on the basis of the opinion on the argument of ways to extract the

benefits of e-learning.

statements No.of respondents percentage

Making e-learning as a part of 34 56.66%
syllabus
Making students aware about thg 11 18.33%
benefits of e-learning
Converting traditional 15 25%
classrooms to smart classrooms

total 60 100%

(Source: primary data)
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Comparative study on the e-learning infrastructures of schools and college within

the samples selected

Response of higher secondary students

Statements 1 2| 3| 4| 5| Total weight | Weighte
IRCINC IR IN) Avg.
a | Quality of your e-learning classroom | 10 | 19| 1 0 0 94 3.13
b | Accessibility to  internet and| 4 | 16| 9 1 0 113 3.76
computer
¢ | Teachers motivation to use e-| 5 | 12| 10| O 1 104 3.46
learning
d e-learning awareness programmes 10| 9 8 3 0 116 3.86
(Source: primary data)
Table no: 4.12
Response of college students
Statements 1| 2| 3| 4| 5 Total weight |Weight. Avg.
@3 2) (1)
a [Quality of your e-learning class 9116/ 41 1|0 123 4.1
room
b |Accessibility to internet and 10(12[ 6( 2|0 120 4
computer
¢ [Teachers motivation to use e- 122( 511 1)1 116 3.86
learning
d le-learning awareness programmes 1120081 0] 1 110 3.66
(Source: primary data)
Comparison between hss and college
statements higher collegeStatement favorable
secondary for:
Quality of your e-learning class room 3.13 4.1 [College
IAccessibility to internet and 3.76 4 [(College
computer
Teachers motivation to use e- learning 3.46 3.8dCollege
E-learning awareness programmes 3.86 3.6d¢Higher secondary
Total 14.21 College
15.62

(Source: primary data)
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Methods to improve the accessibility of e-learning.

statements No.of respondents |percentage
Conducting e-learning awareness classses within school level 35 58.33%
Building goode-learning infrastructure in classrooms. 11 18.33%
Making e-learning as apart of academics and syllabus 14 23.33%
total 60 100%

(Source: primary data)

Results and Discussions

The study analyzed the awareness, adoption, and impact of e-learning among 60 students,
including 30 higher secondary and 30 college students. The findings reveal that a
significant proportion of respondents (44.58%) agree that e-learning plays a crucial role
in enhancing knowledge, while 35.8% strongly agree with this statement. Additionally,
56.66% of students believe that integrating e-learning into the syllabus is the best way to
maximize its benefits. However, when assessing the extent of utilization, 30.36% of
respondents maintained a neutral stance on whether they are fully optimizing the benefits
of e-learning, while 26.31% agreed and 20.64% strongly agreed that they were making
the most of the available resources. These findings indicate that while students recognize
the value of e-learning, there are gaps in its effective utilization, necessitating targeted

interventions to increase engagement and adoption.

The adoption patterns suggest that mobile applications are the most frequently used e-
learning platforms, with 75% of respondents relying on them for online learning. Among
these, Byju’s emerged as the most preferred app (43.33%), Wikipedia as the most
commonly used website (66.66%), and YouTube as the most favored social media
platform (35%) for educational content. A comparative analysis of e-learning
infrastructure between higher secondary and college students revealed that college
students have better access to smart classrooms (weightage 4.1), computers, and internet
facilities (weightage 4). Teachers in colleges are also more motivated to incorporate e-
learning into their teaching methodologies (weightage 3.86). However, higher secondary
students reported a slightly higher participation in awareness programs regarding e-
learning (weightage 3.86), highlighting the need for improving infrastructural support in
schools to bridge the digital divide.

To further enhance e-learning accessibility, 58.33% of students suggested that organizing

awareness programs at the school level would be beneficial. This recommendation aligns
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with the need to strengthen digital literacy and ensure equal access to technological
resources. While e-learning has gained traction among students, infrastructural disparities
between higher secondary and college institutions, along with varying levels of
engagement, indicate a need for structured policies to integrate e-learning more effectively
into the academic framework. The findings of this study emphasize the importance of
improving technological access, providing training for educators, and fostering a
supportive digital learning environment to maximize the benefits of e-learning in

educational institutions.

CONCLUSION

The study was conducted to understand the application and accessibility of e-learning
among students. Today in this technology driven atmosphere electronic gadgets plays a
vital role in connecting people. E-learning in that respect can be considered as one of the
significant contribution of technology i.e. it connects teachers with potential students in
which knowledge is transmitted via internet computers and other electronic devices. The
study points out that e- learning is an unlimited repository of knowledge which can be
accessed anytime without time constraints. Bijou’s app, Wikipedia and YouTube are the
most common platforms that respondents prefer which gives a hint that popularity plays
a significant role in their preference. Majority of the respondents have a neutral opinion
about their level of optimum utilization of benefits of e-learning. According to the opinion
of the respondents the best way to extract the benefits of e-learning is by making e-
learning as a part of the syllabus. The study also made a comparative analysis between the
e-learning infrastructure of their educational institution. The study shows that the quality
of e-learning class rooms, motivation of teachers to use e-learning and awareness
programmers are better in college that higher secondary schools. Access to internet and
computer are high in higher secondary schools. so to conclude e-learning plays a very
significant role in the new era the scope and accessibility wanted to be widened then it

can be transformed into a most vital element in human resource development.
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Abstract

Digital India becomes a new program by the Government of India, which also promote
cashless economy. In growing information technology is great help and catalyst to the
people to make cashless transactions. The present study tried to analyse the awareness
level of the customers’ towards cashless transaction apps, identify the problems faced by
the customers while using cash less transaction apps and also understand the customers’
level of satisfaction towards cashless transaction apps. Both primary and secondary data
were used for the study. Customers’ are facing certain problems such as security concerns
and lack of technical skills etc. The respondents are highly satisfied among the speed,

accuracy, reliability and security features of cashless transaction apps.
Keywords: Cashless Transaction Apps, Awareness, Problems, Preferences,
Satisfaction Introduction

In India, where cash transactions dominate daily life—accounting for approximately 95%
of transactions—only 15% are conducted electronically. According to the World Bank
Development Report (2013), shifting to electronic payments could save over 1% of India's
GDP. The report emphasizes that while cash may still be widely used, electronic payments
are far more efficient, helping to reduce costs related to cash handling, transportation, and
risks of theft or counterfeiting. In light of this, there is a concerted push to encourage
people to adopt cashless transactions, leveraging technological advancements. With the
rise of the internet, smartphones, and mobile banking, digital payment methods such as
credit cards, debit cards, and mobile apps are becoming more accessible, simplifying
consumer payments. The Government of India has implemented several initiatives to
promote cashless transactions, including digital payment incentives like the Lucky
GrahakYojana and Digi VyaparYojana, along with concessions such as the cancellation of
service charges, cash discounts, and reward points. These efforts are aimed at increasing

digital adoption among
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citizens and encouraging businesses to embrace electronic payments. Additionally, both
direct and indirect measures, such as restrictions on cash transactions, have been
introduced to discourage the use of cash. As a result, the growing adoption of cashless
payments is gradually transforming India’s economic landscape, making transactions

more efficient and secure.
Statement of Problem

A cashless economy involves transactions between individuals through digital payment
gateways or plastic money, reducing reliance on physical cash. The government and RBI
are promoting digital payment methods like prepaid cards to achieve a 'less cash' society,
offering incentives such as discounts and freebies. Digital transactions bring transparency,
scalability, and accountability, while reducing business risks like theft and counterfeit
money. The study focuses on analyzing customer awareness, issues faced with cashless
transaction apps, and their satisfaction levels with these apps. Given the growing

importance of a cashless economy, the study holds significant relevance.
Objectives
1. To know the consumer awareness about Cashless Transactions apps.

2. To identify the problems faced by the customers while using Cashless Transactions

apps.

3. To analyse customers level of satisfaction towards cash less transactions Apps.
Hypothesis

H1: There is a significant association between educational qualification of the respondents

and their level of awareness towards cashless transactions apps.

H2: There is a significant association between reasons for choosing the cashless

transaction apps and the respondents’ level of satisfaction.
Research Methodology

The present study is both descriptive and analytical in nature. Both primary data secondary

data were used for the study.
Sources of Data

The primary data collected from 100 respondents residing in Chalakudy using
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convenience sampling method. A well-structured questionnaire is prepared for the study.
First part of the questionnaire includes the socio- economic profile of the respondents and
the second part includes the questions related to the objectives formulated for the study.

The secondary data is collected through journals, books and websites

Sample Design

. Sampling Size

The sample size of the study is 100 cashless transaction apps users in Chalakudy.
° Sampling Method

The sampling method used for the study is convenience sampling method.

Tools Used For Data Analysis

Simple percentage is used for analyzing the collected data. Chi — square is used for testing

the hypothesis with the help of SPSS 21.0
Limitations of Study

The awareness and satisfaction of customers’ towards cashless transaction apps is limited
to only four popular cash less transactions apps such as paytm, phone pay, googlepay and

mobiwik.
Review of Literature

Parvathi Subrahmani (2021) explored the impact of the pandemic on digital payments in
India, highlighting the advantages of digital transactions, such as ease, security, and
transparency, and the role of the banking sector in promoting these methods. She noted
that the pandemic accelerated the shift to digital payments, although transaction volumes
initially declined due to lockdowns. Sharif Mohd (2020) examined consumer perceptions
of digital transactions, finding challenges such as poor network connectivity, security
concerns, and low digital awareness, which hindered widespread adoption. Suliman A.
Salem Ben Ghrbeia (2020) investigated issues affecting digital payment adoption and
suggested improvements to enhance customer service and loyalty, finding strong
correlations between ease of use and benefits, but weak correlations with security and
customer trust. Dr. M. Somasundaram (2020) studied the impact of demographic factors

on consumer perceptions of digital payments in Tamil Nadu, concluding that security and
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user-friendliness need to be improved

for greater adoption. Dr. C. Mallesha (2020) focused on urban and rural consumers'
perceptions of e-payment systems, emphasizing the role of digitalization in India's future
economy and the growing awareness of digital payment systems. Kavin Krishna (2019)
studied Generation Z's preferences for digital payments, finding that youth satisfaction
and user interface improvements are key for payment app providers. Dr. S. Yuvaraj and
Sheila Eveline N (2018) investigated consumers' perceptions of cashless transactions,
revealing that factors such as privacy, security, and convenience influence preferences,
with many consumers aware of information security issues. The research collectively
indicates that while digital payments offer significant advantages, challenges such as
security concerns, digital literacy, and infrastructure need to be addressed to ensure

widespread adoption.
Result and Discussions

Table 1 Awareness level of the Respondents Towards cashless transactions Apps

Facilities |Highly aware Aware |Somewhat awarg Not much Not at all
(%) (%) (%) aware (%) aware (%)
Fund transfer 68 20 10 2 0
facility
Security threats 40 22 18 15 5
Cash bank 35 26 24 10 5
facilities
Bill payments 55 32 13 10 0
Transaction cost 23 35 7 15 20

(Source: primary data)

The Table 1 shows that the respondents level of awareness towards cashless transactions
apps. The survey result shows that majority of respondents are highly aware about fund
transfer facilities, security threats, cash back facilities, bill payments and transaction cost.

Some respondents are aware and somewhat aware about the facilities.

Table 2 Reasons for Choosing Cashless Transaction Apps

Purpose Frequency Percentage

Privacy 9 9

24*7 Business Hours 36 36
Convenience 16 16
Small Gains 13 13
IEasy To Use 11 11
Savings Time And Speed 12 12
Lower Risk 3 3

(Source: Primary Data)
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The Table 2 shows that most of the respondents felts that the “24*7 business hours”

provided by the cash less banking is the highest motivating factor for an individual to use

cash less transaction apps and rest prefer “privacy”,

99 46

convenience

99 <6

, “small gains” etc.

Table 3 Problems faced by customers while using cashless transaction apps

Particular INo. of Respondents [Percentage
Security Concerns 35 35

Quality of service 5 5

Lack of technical skill 30 30

Lack of specialise equipment 15 15

Extra Charges 10 10

INo grievance body 5 5

Total 100 100

(Source: Primary data)

Table 3 shows the problems faced by the respondents towards cashless transaction apps.
From the analysis it is clear that 35% percentage of the respondents are facing problem
due to security concerns. 30% of the respondents are having problems relating to lack of
technical skills. Lack of specialised equipment (15%), Extra charges (10%), Quality of
services (5%) and no grievance body are also the major problems. So majority of the
respondents are have problems related to security concerns (35%) and lack of technical
skills (30%)

Table 4 Customers Level of satisfaction towards cashless transaction apps

Purpose Highly satisfied|[Satisfied [Neutral |Dissatisfied | Highly dissatisfied
(%) (o) (Vo) (Vo) (%)

Speed of 38 32 25 5 0

transaction

|Accuracy 43 27 18 3 0

Security features 36 28 22 10 4

Reliability 32 29 21 18 0

(Source: Primary Data)

The table 4 shows that the level of satisfaction of respondents regarding cashless
transaction apps. By analysing the result it is clear that most of the respondents are highly
satisfied among the speed, accuracy, reliability and security features of cashless

transaction apps.
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Chi - Square Test

Aim: To test the significant association between the Educational Qualification and Level

of Awareness among the Customers towards the Cash less Transaction Apps.

Chi square test result

value df IAsymp.Sig (2-sided)
Pearson Chi - Square 65.605 |15 0.000

The Chi- Square result shows the association between educational qualification of the
respondents and level of awareness towards cashless transaction apps. From the result it
is seen that the Pearson Chi — Square value is 65.605, p value = 0.000 i.e the chi square
test result is less than the alpha level of significance of 0.05. This tells that there is a
statistically association between educational qualification of the respondents and level of

awareness towards cashless transaction apps.

Aim: To test the significant association between reasons for choosing cashless transaction
apps and their level of satisfaction among the Customers towards the Cash less

Transaction Apps.

Chi square test result

value df IAsymp.Sig (2-sided)
Pearson Chi - Square 78.605 |18 0.000

The Chi- Square result shows the association between reasons for choosing cashless
transaction apps and their level of satisfaction among the Customers towards the Cash less
Transaction Apps. From the result it is seen that the Pearson Chi — Square value is 78.605,
p value =

0.000 i.e the chi square test result is less than the alpha level of significance of 0.05. This
tells that there is a statistically association between reasons for choosing cashless transaction
apps and their level of satisfaction among the Customers towards the Cash less Transaction

Apps.
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Findings

e Most of the respondents are graduate in this study.

e Majority of respondents are highly aware about fund transfer facilities, security threats,
cash back facilities, bill payments and transaction cost.

e From the analysis it is clear that 35% percentage of the respondents are facing problem
due to security concerns. 30% of the respondents are having problems relating to lack

of technical skills.

e Most of the respondents are highly satisfied among the speed, accuracy, reliability and
security features of cashless transaction apps.

e The chi — square (chi- square value = 65.605, p value = 0.000 ) result shows that there
is a significant association between the educational qualification of the customers and
their awareness level.

e The chi — square (chi- square value = 78.605, p value = 0.000 ) result shows that there
is a significant association between reasons for choosing cashless transaction apps and
their level of satisfaction among the Customers towards the Cash less Transaction
Apps.

Conclusion

Information technology has paved the way to the development of many industries.
Banking industry is also making use of information technology in their day to day
activities. Cash less services is one of the recent trends in electronic banking. The cashless
transactions create a paperless environment in the field of banking. Many customers’
especially salaried employees, business man, professionals and college students are
making use of this facility. Factors like 24 hours availability, convenience are the most
important factors induce the customers towards cash less transactions. Customers’ are
facing certain problems such as security concerns and lack of technical skills etc. The
study reveals that respondents are highly satisfied among the speed, accuracy, reliability
and security features of cashless transaction apps. But all the customers are not sure about
the security of transactions and unaware about all the online transactions. Therefore they
cannot enjoy the benefit of new services which are offered through online transactions. So
the banks should adopt various innovative programs for creating awareness for improving

the usage of cash less transactions among the public.
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A STUDY ON BORROWERS” SATISFACTION TOWARDS HOUSING
FINANCE

Lakshmy Priya M G (Assistant Professor, Naipunnya Institute of Management and Information
Technology, Thrissur, Kerala)

Abstract

Housing is a key asset and plays a vital role in economic development, particularly in
developing countries like India. The demand for housing in India is driven by factors such
as population growth, urbanization, demographic changes, and increased participation
of women in the workforce. However, a significant portion of the population, especially
those in the middle and lower-income groups, faces challenges in securing funds to meet
housing expenses. This has led to the growing importance of housing finance institutions,
a relatively new concept in India. The rapid development of the housing sector has led to
increased competition among housing finance institutions. Customer satisfaction,
influenced by both soft and hard service systems, plays a crucial vole in the survival and
success of these institutions. This study addresses critical questions related to the factors
influencing borrowers' financial decisions, their criteria for selecting loan providers, their
expectations from these institutions, and how these factors contribute to overall
satisfaction. The findings aim to provide insights that can help housing finance institutions

enhance their service delivery and meet the evolving needs of borrowers.

Keywords: Housing finance, Borrowers Financial Decision, Borrowers Choice Criteria,

Borrowers Expectation, customer satisfaction.
Introduction

Housing is a significant asset and plays a crucial role in economic development, especially
in developing countries like India. In India, the demand for housing is driven by factors
such as population growth, urbanization, the rise of nuclear families, increasing
participation of working women, and improved access to bank financing. However, a large
portion of the population, particularly in the middle and lower-income groups, faces
financial constraints in meeting housing expenses, leading to the importance of housing
finance institutions. Housing finance is a relatively new concept in India compared to
other long- established financial services, but the rapid growth of the housing sector has
fueled the expansion of the housing finance market. As competition intensifies among

financial
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institutions, customer satisfaction, influenced by both service quality and delivery
systems, becomes vital for success. This study aims to examine the factors influencing
borrowers’ financial decisions, their criteria for selecting loan providers, and the impact

of these factors on overall satisfaction with housing finance institutions.

Statement of the Problem

India has experienced a significant rise in housing demand, particularly in urban areas,
driven by factors such as increased income levels, urbanization, a younger earning age
group, and the nuclearization of families (Singh, Kumar, & Prasad, 2013). The need for
borrowed funds is often prompted by a lack of personal savings, lower interest rates, and
tax benefits, with easy access to affordable institutional finance being crucial for
accelerating housing activity. The housing finance sector faces intense competition and
technological advancements, making it essential for loan providers to meet customer
expectations through high-quality services. Borrowers typically compare various housing
finance schemes offered by institutions based on interest rates, repayment terms, and
flexibility to find the most suitable option. Financial literacy, knowledge, and borrowing
capacity play a significant role in their decision-making process. This study aims to
explore the factors influencing borrowers' financial decisions, their selection criteria for
loan providers, their expectations, and the impact of these factors on customer satisfaction,
highlighting the importance of understanding borrower needs in the competitive housing

finance market.

Review of Literature

Swadish S. and Surulivel S.T. (2016) studied customer expectations and satisfaction
towards Dewan Housing Finance Corporation Ltd. They found that customers,
particularly in the 30-40 age group, were satisfied with DHFL’s services, preferring lower
interest rates, timely loans, and minimal paperwork. Devasya T.T. (2014) analyzed
housing finance services in Kerala, focusing on HDFC and LICHFI. He concluded that
LICHFI, a public sector institution, offered more customer-centered services, while
HDFC focused on quick loan disbursements but had lower post-loan customer
satisfaction. Stephanie Moulton et al. (2013) examined first-time homebuyers’ borrowing
capacity and financial decisions, suggesting that financial coaching helped those with

inaccurate perceptions of their debt levels. Ravneet Kaur (2013) compared customer
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satisfaction between HDFC and GIC Housing Finance, noting that while no significant

differences were found in the difficulties

faced, income groups had varying opinions on the service provided. Vijayakumar M. and
Subburaj B. (2012) explored factors influencing housing loan purchase decisions and
found that flexibility, processing fees, interest rates, and processing time were significant
factors. Rashmi Chaudhary and Yasmin Janjhua (2011) analyzed customer perceptions
and satisfaction towards Baghat Urban Co-operative Bank Limited, revealing high
satisfaction with services such as transparency and employee cooperation, though

procedural delays were a concern.
Objectives

1. The present study is undertaken with a view to analyse the level of influence of
borrowers’ financial decision, their choice criteria and their expectation on their level

of satisfaction.
Hypothesis

e There exists a positive relationship between borrowers’ financial decision and
borrowers’ satisfaction.

e There exists a positive relationship between borrowers’ choice criteria and
borrowers’ satisfaction.

e There exists a positive relationship between borrowers’ expectation and borrowers’
satisfaction

The Conceptual Model

On the basis of variables identified, a conceptual model developed for the study is shown

in the figure 1.1.

Borrower’s Financial

o

Borrower’s Choice Borrower’s Satisfaction

Criteria

Borrower’s Expectation

Figure 1.1: Conceptual Model
Research Methodology
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This study adopts both descriptive and explanatory research methods, utilizing both
primary and secondary data. The study focuses on housing finance borrowers from various
banks and financial institutions in the Trissur and Ernakulum districts, with a sample of
200 respondents, including government employees, private employees, professionals, and
self- employed individuals. A convenient sampling method was employed to select
respondents who borrowed housing finance for purchasing or constructing new houses.
Primary data was collected using a well-structured questionnaire, and the data were
analyzed using SPSS 21.0, applying statistical techniques such as simple percentage, Chi-
square test, correlation, and regression analysis. The reliability of the measurement scale
was confirmed using Cronbach’s Alpha, which exceeded the minimum acceptable level
of 0.7.

Data Analysis and Interpretation

The reliability of the instrument used in the study was tested by computing Cronbach’s
Alpha (a) value for each of the five variables as well as for the entire set. The test result

is presented in the Table 1.

Table 1: Test of reliability

SI. No. |Variables No of items | Cronbach’s Alpha (a)
1 Borrowers’ Financial Decision 8 0.870
2 Borrowers’ Choice Criteria 11 0.847
3 Borrowers’ Expectation 6 0.791
4 Borrowers’ Satisfaction 6 0.903
5 Total 31 0.952

The final values of Cranach’s Alpha (a) for the variables used in the study are presented
in the above Table. From this it is seen that all factors had Cronbach’s Alpha value above

0.7, which justified the reliability of the scale used for measuring variables.

Satisfaction is the happy or pleased feeling of the borrowers while availing housing

finance from the various financial institutions. It means the satisfaction attained by the

borrower from his actual experience. Satisfaction is the condition of a borrower when
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experience with a product at least equals his expectation. The better approach to strengthen
customer retention is offering maximum customer satisfaction. This is made possible by
understanding their expectations and designing and delivering the home loan products or
services to suit their requirements. Literature review undoubtedly established a strong
relationship between Borrowers’ Financial Decision, Borrowers’ Choice Criteria,
Borrowers’ Expectation and Borrowers’ Satisfaction in general. In this study an attempt is

made to examine the influence of each variable on the Borrowers’ Satisfaction.

Table 2: Correlation between Borrowers’ Financial Decision and Borrowers’

Satisfaction

Borrowers’ Financial  Borrowers’

Decision Satisfaction
Borrowers’ Pearson Correlation 1 S71
Financial Decision Sig. (2-tailed) .000
N 200
Borrowers’ Pearson Correlation S71 1
Satisfaction Sig. (2-tailed) .000
N 200

*% Correlation is significant at the 0.01 level (2-tailed).

From the above statistical results (Table 2) it is inferred that Borrowers’ Financial Decision
and Borrowers’ Satisfaction are positively correlated each other (0.571). It indicates the
extent to which two variables are linearly correlated. The probability value associated with
the correlation is less than 0.01. It indicates that there is a positive relationship between
Borrowers’ Financial Decision and Borrowers’ Satisfaction. Hence, the third hypothesis
formulated for the study, there exists positive relationship between Borrowers’

Financial Decision and Borrower’s Satisfaction, is accepted.

Borrowers collect and compare information when evaluating their options. Choice criteria
are simply refers to collection and comparison of the available information with the
alternatives and choose a suitable source of housing finance institution. Before reaching a
borrowing decision from a particular financial institution the borrowers do consider so
many factors. This part of the study attempts to assess the awareness, attracting factors
and affordably level of the borrowers towards the lending institutions and its influence on

their choice decision.
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Table 3: Correlation between Borrowers’ Choice Criteria and Borrowers’

Satisfaction
Borrowers’ Borrowers’ Choice
Satisfaction Criteria
Borrowers’ Pearson Correlation 1 656"
Satisfaction Sig. (2-tailed) .000
N 200
Borrowers’ Pearson Correlation 656" 1
Choice Criteria Sig. (2-tailed) .000
N 200

** Correlation is significant at the 0.01 level (2-tailed).

From the statistical results (Table 3) it is inferred that Borrowers’ Choice Criteria and
Borrowers’ Satisfaction are positively correlated each other (0.656). It indicates the extent
to which two variables are linearly correlated. The probability value associated with the
correlation is less than 0.01. It indicates that there is a positive relationship between
Borrowers’ Choice Criteria and Borrowers’ Satisfaction. Hence, the forth hypothesis
formulated for the study is accepted which is also stated here that, there exists a positive

relationship between Borrowers’ Choice Criteriaand Borrower’s Satisfaction.

Customer expectation is the outcome a customer expects out of his perception.
Expectation is the anticipation or belief of the borrower about the home loan products and
services at the time of availing loans from a financial institution. The borrowers become
satisfied if they got everything as his expected level. So it is appropriate to study the

Borrowers’ Expectation towards the housing finance products and services.

Table 4 : Correlation between Borrowers’ Expectation and Borrowers’Satisfaction

Borrowers’ Borrowers’
Satisfaction Expectation
Pearson Correlation 1 6717
Borrowers’ . .
Satisfaction Sig. (2-tailed) .000
N 200
Pearson Correlation 6717 |
Borrowers’ . .
Expectation Sig. (2-tailed) .000
N 200

*% Correlation is significant at the 0.01 level (2-tailed).
From the statistical results (Table 4) it is inferred that borrowers’ expectation and
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borrowers’ satisfaction are positively correlated (0.671). It indicates the extent to which
two variables are linearly correlated. The probability value associated with the correlation
is less than 0.01. It indicates that there is a positive relationship between borrowers’
expectation and borrowers’ satisfaction. Hence, the sixth hypothesis formulated for the
study, there exists a positive relationship between borrowers’ expectation and borrowers’

satisfaction, is accepted.

Influence of Borrowers’ Financial Decision, Borrowers’ Choice Criteria and

Borrowers’ Expectation on Borrowers’ Satisfaction

To find out the Influence of Borrowers’ Financial Decision, Borrowers’ Choice Criteria
and Borrowers’ Expectation on Borrowers’ Satisfaction, multiple regression analysis was

done. The result of the analysis is presented in the Table 5.

Table 5 : Statistical results of Borrowers’ Financial Decision, Borrowers’ Choice
Criteria, Borrowers’ Expectation and Borrowers’ Satisfaction

Variables Beta Sig R2 djustedR2 ollinearitystatistics Durbin
value Tolerance VIF |Watson

Borrowers’ Financial 0.139 0.013 0.620 1.162

Decision

Borrowers’ Choice 0.361 |0.000 0623 0617 0.573 1.745 1725

Criteria

Borrowers’ Expectation 0.422 0.000 0.605 1.654

Dependent variable: Borrowers’ Satisfaction

From the above multiple regression analysis, it is inferred that the Beta value of influence
of borrowers’ financial decision, borrowers’ choice criteria and borrowers’ expectation are
0.139, 0.361 and 0.422 respectively. Beta value shows how strongly independent variables
influences borrowers’ satisfaction. Here the Beta values of the independent variables
borrowers’ financial decision, borrowers’ choice criteria, and borrowers’ expectation
indicate that a change of one standard deviation will result in a change 0f 0.139, 0.361 and
0.422 respectively in standard deviation in the borrowers’ satisfaction. The beta regression
coefficient is allowed to make comparisons and to assess the strength of relationship
between each predictor variables (Borrowers’ Financial Decision, Borrowers’ Choice
Criteria, and Borrowers’ Expectation) to the criterion variable (Borrowers’ Satisfaction).
The R2 is the proportion of the variance in the borrowers’

satisfaction scores accounted for, by borrowers’ financial decision, borrowers’ choice

criteria and borrowers’ expectation. In essence, it measures, how a good prediction of the
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borrowers’ satisfaction can make by knowing the borrowers’ financial decision,
borrowers’ choice criteria and borrowers’ expectation. Here, adjusted R2 value of 0.617,
point out that the model has accounted for 61.7 per cent of the variance in the borrowers’
satisfaction. Durbin Watson is found in the last column of the table infer that whether the
assumption of independent error is tenable. If the value is closer to two the result is better,
and for this model the value is 1.725 which is very close to two hence, that assumption

has almost certainly met.

So, the result of above analysis reveals that borrowers’ financial decision, borrowers’
choice criteria and borrowers’ expectation are significant and borrowers’ expectation
highly influencing on borrowers’ satisfaction compared to other two independent
variables and borrowers’ financial decision has comparatively less influence on
borrowers’ satisfaction. The Collinearity Statistics in the table indicate the Tolerance value
and Variance Inflation Factor (VIF). Tolerance and VIF used for assessing
multicollinearity. Multicollinearity is the inter-relationship of independent variables,
which should be avoided. VIF is a measure of Collinearity (it is the reciprocal of tolerance)
in which a large value indicates a strong relationship between predicted variables. Here
the VIF value is less than three which is very low so it can infer that there is no

multicollinearity in this model.
Model Fit Indices and P Values

The figure 2 shows the research model with the relationship between the latent variables
and also the indicators used to measure the variables. The number of indicators used to

measure each latent variable and the indicators are also shown.

mro
()| 2

p=0.18
P07}

- es
n=0.34 s (R)6i
mcc . (F=01)

R =0.50
(LR Rl

n=0.30
P=.01)

Figure 2 Research Model

(BFD — Borrowers’ Financial Decision, BCC — Borrowers’ Choice Criteria, BE - Borrowers’ Expectation,

BS — Borrowers’ Satisfaction)
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Table 6 : Model Fit Indices and P values — Research Model without Mediation

Average path coefficient (APC) =0.304, P<0.001

Average R-squared (ARS) =0.599, P<0.001

Average adjusted R-squared (AARS) =0.593, P<0.001

Average block VIF (AVIF) =1.665, acceptable if <= 3, ideally <= 3.3

Average full Collinearity VIF (AFVIF) =2.035, acceptable if <=5, ideally <= 3.3
Tenenhaus GoF (GoF) =0.561, small >= 0.1, medium >= 0.25, large >= 0.36
Sympson's paradox ratio (SPR) =1.000, acceptable if >= 0.7, ideally = 1

R-squared contribution ratio (RSCR) =1.000, acceptable if >= 0.9, ideally = 1
Statistical suppression ratio (SSR) =1.000, acceptable if >= (.7

Nonlinear bivariate causality direction ratio (NLBCDR) =1.000, acceptable if >= 0.7

The general results of SEM analysis shows that all the criteria for the model fit were

satisfied by the model.

Table 7 : Latent Variable Coefficients without Mediation

. Borrowers’ | Borrowers’
Latent Coefficients Borrowers’ Borrowers’

variable Financial Choice Expectation Satisfaction
Decision Criteria

R-squared 0.599
Composite reliability 0.900 0.881 0.853 0.925
Cronbach’s alpha 0.873 0.851 0.794 0.903
Average variance extracted 0.531 0.406 0.493 0.674
(AVE)

Full Collinearity VIFs 1.751 2.002 1.997 2.388
Q-squared 0.600

The Table 7 shows the every latent variable and coefficients of the model separately. The
above statistical result depicts validity indexes for each of these variables. First of all
based on R2 coefficient, the more the value of R2 related to the endogenous structures of
a model, the better the fitness of the model will be. The value of R2 coefficient (0.599) is
higher than the minimum acceptable value. Q square is testing the prediction relevance of
the model. Q square values above zero indicate that the values are well constructed and
the model has predictive relevance. The Q — squared value (0.600) for the variable is
positive and higher than 0 and are close R2. Both Composite Reliability and Cronbach’s
Alpha indexes have values higher than 0.7, the minimum acceptable value. Therefore, it

can be said that the reliability is good.
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Also according to Average Variance Extracted (AVE) values, the entire latent variables
have sufficient convergent validity, since in all cases values are higher than 0.4, the
minimum acceptable value in this study. It can accept 0.4 as AVE value because if the
composite reliability is higher than 0.6, the convergent validity of the construct is still
adequate (Huang, C.-C., Wang, Y.-M., Wu, T.-W., & Wang, P.-A., 2013). Finally Full
Collinearity VIFs indicates that there is no Collinearity problem in latent variables, since
all the values are lower than 3.3 units.

From the above analysis it can conclude that all the criteria for the model fit were satisfied.
The borrowers’ financial decision, borrowers’ choice criteria and borrowers’ expectation
are significantly influencing borrowers’ satistaction. Borrowers’ expectation ($=0.39) is
highly influencing to borrowers’ satisfaction compared to other two independent
variables. At the same time borrowers’ financial decision (=0.18) has comparatively less
influence on borrowers’ satisfaction. Based on R2 value 0.599 indicates the better fitness
of the model in the combined influence of borrower’s financial decision, their choice
criteria, and their expectation on borrowers’ level of satisfaction. In other words the
combination of the independent variables such as borrowers’ financial decision,
borrowers’ choice criteria and borrowers’ expectation are explained approximately 60 per

cent of the variance of the dependent variable borrowers’ satistaction.

FINDINGS

e The correlation analysis indicates the positive relationship between borrowers’
financial decision and borrowers’ satisfaction (p<0.01). So the third hypothesis, there
exists a positive relationship between borrowers’ financial decision and borrowers’
satisfaction, is accepted.

e The correlation analysis indicates the positive relationship between borrowers’ choice
criteria and borrowers’ satisfaction (p<0.01). Based on this the forth hypothesis, there

exists a positive relationship between borrowers’ choice criteria and borrowers’
satisfaction, is accepted.

e The correlation analysis indicates the positive relationship between borrowers’
expectation and borrowers’ satisfaction (p<0.01). Based on this the sixth hypothesis,
there exists a positive relationship between borrowers’ expectation and borrowers’

satisfaction, is accepted.
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e Based on the above findings it is concluded that the borrowers’ financial decision,
their choice criteria, and their expectations are positively influencing their level of
satisfaction.

e  The results of SEM analysis show that all the criteria for the model fit were satisfied.
The borrowers’ financial decision, borrowers’ choice criteria and borrowers’
expectation are significantly influencing borrowers’ satisfaction. Borrowers’
expectation ($=0.39) is highly influencing to borrowers’ satisfaction compared to
other two independent variables. At the same time borrowers’ financial decision
(B=0.18) has comparatively less influence on borrowers’ satisfaction. R2 value 0.599
indicates the better fitness of the model in the combined influence of borrower’s
financial decision, their choice criteria, and their expectation on borrowers’ level of

satisfaction.

CONCLUSION

The study has attempted to fill the reach gap identified, based on the review of available
literature pertaining to studies on housing finance, through a comprehensive analysis of
the influence of the independent variables such as borrowers’ financial decision,
borrowers’ choice criteria, and borrowers’ expectation on the dependent variable the
borrowers’ satisfaction. Major part of the literature were scanned with respect to housing
finance for conceptualise the frame work for the research. The available literature lacks a
comprehensive study incorporating all these variables together. The findings of the study
established the relationship between these independent variables to borrowers’
satisfaction. In the highly competitive business environment, it is obvious that, banks and
other financial institutions should satisfy customers for their success. If there is no
customer, there is no business and there will be no income. This leads to an important

conclusion that customer

satisfaction assumes even greater importance for the housing finance institutions in a

competitive and changing business world.
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ABSTRACT

Kudumbashree, Kerala’s flagship poverty eradication and women empowerment
initiative, has transformed the lives of thousands of women by providing them with access
to microfinance, skill development, and financial literacy programs. Launched in 1997,
Kudumbashree functions as a three-tier community network, enabling women to achieve
economic independence and self-sufficiency through structured financial support and

entrepreneurship opportunities.

This study explores the impact of Kudumbashree’s microfinance initiatives on women’s
financial empowerment, examining how access to credit and financial training contributes
to improved livelihoods and decision-making power. The research, conducted in the
Kalady locality, combines primary data from 100 Kudumbashree members with secondary
sources to assess the program’s effectiveness. Findings indicate that microfinance has
boosted financial confidence and stability, yet challenges remain in entrepreneurial skill
development and market access. While women benefit from credit facilities, many require

additional support in business mentoring and financial management.

By addressing these challenges through enhanced training programs, policy
improvements, and better financial planning, Kudumbashree can further strengthen its
role in empowering women and promoting sustainable economic growth. This study
highlights the need for integrated support systems to ensure long-term success for women

entrepreneurs.

Keywords: Women empowerment, microfinance, Kudumbashree, financial
literacy, entrepreneurship, poverty eradication, rural development, economic

independence.

INTRODUCTION

Kudumbashree, meaning "prosperity of the family" in Malayalam, is a poverty eradication

and women empowerment initiative launched in 1997 by the Government of Kerala under
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the State Poverty Eradication Mission (SPEM) (Government of Kerala, 2020). Developed
in the context of decentralized governance and the People’s Plan Campaign, it operates as
a three-tier community network comprising Neighbourhood Groups (NHGs), Area
Development Societies (ADS), and Community Development Societies (CDS), making it

one of the largest women's collectives globally (Mukherjee & Ghosh, 2019).

A significant component of Kudumbashree is microfinance, which provides financial
services to economically disadvantaged women, enabling them to engage in small
businesses and achieve economic independence (Nair, 2018). Microfinance institutions
facilitate access to credit, savings, and financial education, bridging the gap between
formal banking systems and marginalized communities (Sharma, 2021). This study
explores the impact of Kudumbashree’s microfinance initiatives on women’s
empowerment and rural economic development, assessing how these financial

interventions contribute to poverty alleviation and social progress in India.
STATEMENT OF PROBLEM

Micro finance is a crucial tool for providing financial services to the low-income group
women. Their financial viability remains a concern due to high operational expenditures
resulting from costly credit risk management systems and low loan portfolios. Over-
debtedness is another common problem among for women in low-income groups. This is
because borrowers frequently borrow funds from various sources due to their constant

need in money. This shall be studied in this research study.
OBJECTIVES

1. To analyse the impact of microfinance in women empowerment through
Kudumbashree.

2. To know the level of effectiveness of Kudumbashree in promoting women’s

financial empowerment

SIGNIFICANCE OF THE STUDY

The study will reveal the importance for understanding how Kudumbashree impacts
women's financial empowerment is crucial for shaping effective policies and programs.
By identitying key factors contributing to women's financial empowerment, policymakers

can tailor interventions to better support women's economic independence. Assessing
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Kudumbashree's effectiveness provides insights into its strengths and weaknesses, guiding
future program improvements. Recognizing and addressing challenges faced by women
entrepreneurs shed light on areas needing intervention, ensuring that Kudumbashree's

efforts align with the real needs of women in business.
RESEARCH METHODOLOGY

This study follows a Descriptive Research Design to explore the experiences and
perspectives of Kudumbashree members in the Kalady locality. The research relies on
both primary and secondary data to ensure a well-rounded analysis. Primary data is
collected directly from 100 Kudumbashree members using a structured questionnaire,
allowing firsthand insights into their experiences. Additionally, secondary data is sourced
from credible platforms such as websites, online articles, and journals to supplement the
study with existing research and background information. The population for this study
consists exclusively of Kudumbashree members in Kalady, and a convenient sampling
method is used to select respondents based on accessibility and willingness to participate,

ensuring efficient data collection.

To analyze the collected data, the study utilizes graphs, tables, and percentage methods,
which help in organizing and interpreting the findings in a structured manner. These tools
provide a clear representation of patterns and trends, making it easier to draw meaningful
conclusions. By employing a combination of direct responses from participants and
supporting secondary data, the study aims to provide valuable insights into the functioning
and impact of Kudumbashree in the Kalady locality. The chosen methodology ensures a
systematic approach to data collection and interpretation, ultimately contributing to a

deeper understanding of the subject matter.

THEORETICAL FRAMEWORK

Finance plays a critical role in economic development and individual prosperity,
addressing the management, creation, and allocation of financial resources. It
encompasses key aspects such as credit, investment, and debt, all of which influence
economic activity through the time value of money, interest rates, and risk assessment.
Within finance, microfinance serves as a specialized sector that provides financial services
to individuals who lack access to traditional banking systems. Microfinance institutions

empower low-income communities by offering microloans, savings options, insurance,
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and financial education, fostering financial inclusion and self-sufficiency. These financial
services play a crucial role in women’s empowerment, particularly in underprivileged
societies, by providing them with the resources needed to achieve economic independence
and social upliftment. Women’s empowerment is a multi-dimensional process that
enhances their ability to make strategic life choices, contribute to household income, and
participate actively in economic and social decision-making. Through financial
independence, women experience improved quality of life, increased decision-making
power, and better opportunities for education and healthcare for themselves and their

families.

One of the most successful initiatives in integrating microfinance with women’s
empowerment is Kudumbashree, a community-based poverty eradication and women’s
empowerment program implemented by the Government of Kerala. Kudumbashree
operates through a structured three-tier system, comprising Neighbourhood Groups
(NHGs), Area Development Societies (ADS), and Community Development Societies
(CDS), creating a strong grassroots network for women’s financial and social
development. Rooted in Kerala’s decentralized planning framework, Kudumbashree
evolved as part of the People’s Plan Movement, drawing inspiration from traditional
community organizations and the Self-Help Group (SHG) Bank Linkage Program led by
NABARD. The initiative has proven to be a transformative force, providing women with
access to microfinance, skill development programs, and income-generating
opportunities. By facilitating financial literacy, business education, and credit access,
Kudumbashree has empowered thousands of women to become entrepreneurs,
significantly contributing to local economic development. In addition to economic
benefits, Kudumbashree has enhanced women’s self-confidence, social status, and
decision-making capabilities, further solidifying its impact as a model for sustainable

community development.

RESULTS AND DISCUSSIONS

The findings of this study paint a clear picture of the impact of Kudumbashree’s
microfinance programs on the lives of its beneficiaries. Most of the respondents belong to
the 41-50 age group, showing that middle-aged individuals are the primary participants in
these initiatives. Younger and older individuals form a smaller segment, which may

indicate that awareness or accessibility of these programs is lower among them. Education
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levels among the respondents are relatively low, with most having completed only up to
the 10th standard or lower, and very few having pursued higher education. This suggests
that Kudumbashree primarily caters to individuals with basic educational qualifications,
making its financial literacy and training programs all the more valuable in empowering

them to make informed economic decisions.

Family size is another important factor in understanding the socio-economic conditions
of the respondents. Many of them come from large families with 5-6 members, followed
closely by medium-sized families. This means that financial stability is crucial for these
individuals, as they are responsible for multiple dependents. Employment data indicates
that the majority are private employees or engaged in informal occupations, while a
smaller portion are self-employed or government employees. This aligns with income
levels, as a vast majority earn less than 20,000 per month, highlighting the urgent need

for financial support and self- employment opportunities.

One of the most encouraging findings of this study is the overwhelmingly positive impact
of Kudumbashree’s microfinance services. Most respondents believe that these programs
have helped them become economically empowered, allowing them to better manage their
finances and improve their overall well-being. The accessibility of these services is
another plus—many find the process user-friendly and easy to navigate. However, despite
access to financial assistance, a large number of respondents feel that their entrepreneurial
skills have not improved significantly. This suggests that while microfinance helps
provide capital, there may be a gap in the training and mentorship required to turn these

funds into sustainable business ventures.

Looking at the long-term sustainability of Kudumbashree’s microfinance programs, most
respondents are confident that the model is viable and will continue to provide financial
stability. Many also expressed satisfaction with the financial resources provided, stating
that they have positively impacted their economic independence. A particularly striking
finding is that 96% of respondents feel more confident in managing their finances after
participating in Kudumbashree’s programs. This shows that microfinance is not just about
providing loans— it is also about equipping people with the knowledge and confidence to
handle money effectively. However, there are still a few who lack confidence, suggesting

that further financial training and support could help bridge this gap.
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When it comes to women’s entrepreneurship, the results are mixed. While most
respondents rate the microfinance services as moderately effective, only a small fraction
finds them highly effective. This indicates that while financial assistance is available,
other factors— such as market access, business mentoring, and industry-specific
training—may be missing. On the other hand, Kudumbashree’s financial literacy
programs have been highly successful, with a majority of respondents stating that they
have gained valuable knowledge about managing money, savings, and credit. These
programs are crucial in ensuring that beneficiaries make the most of their financial

resources and develop long-term financial stability.

The study also examined the interest rates on loans, and it was found that all respondents
received loans at a standardized rate between 5-10%, with most paying 9% interest. This
uniformity ensures transparency and fairness in financial transactions. Additionally,
Kudumbashree’s training programs were widely appreciated, with most respondents
agreeing that these programs help bridge technological gaps. This shows that the
organization is not only providing financial assistance but also equipping women with the
digital and business skills necessary to succeed. Moreover, all respondents confirmed that
their training and technical support came through local government agencies, reinforcing

the role of decentralized governance in the success of Kudumbashree’s initiatives.

A particularly interesting aspect of the study is the impact of Kudumbashree’s
microfinance on small-scale entrepreneurship. The data reveals that a significant number
of respondents have started their own businesses, with tailoring being the most common
venture, followed by soap manufacturing, food production, and other small-scale
businesses. This shows that microfinance plays a key role in enabling self-employment.
However, the concentration of businesses in traditional female-dominated industries
suggests that many women may be choosing familiar paths due to societal norms or lack
of exposure to other industries. Encouraging diversification into higher-growth sectors
and providing targeted training programs could help expand opportunities for women

entrepreneurs.

Overall, this study highlights that Kudumbashree’s microfinance initiatives have
significantly improved financial stability, economic independence, and confidence in
financial management among its beneficiaries. However, there is still room for

improvement in entrepreneurial skill development and business sustainability.
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Strengthening training programs, providing mentorship, and improving market access
could ensure that financial assistance leads to sustainable and scalable businesses. By
addressing these areas, Kudumbashree can further strengthen its impact and continue

empowering women towards greater financial self- sufficiency and long-term success.
CONCLUSION

The study highlights the remarkable impact of Kudumbashree’s microfinance initiatives
on the financial empowerment of women and the overall economic development of
marginalized communities. Through accessible credit, financial literacy programs, and
entrepreneurial support, Kudumbashree has provided women with the tools to become
financially independent and take control of their economic futures. The findings show that
while microfinance has significantly improved financial stability and confidence in money
management, there are areas that need further attention, particularly in entrepreneurial

skill development and business sustainability.

For Kudumbashree’s success to be truly transformative, it is crucial to bridge the gap
between financial assistance and practical business knowledge. Strengthening training
programs, expanding mentorship opportunities, and improving market access will ensure
that financial support translates into long-term economic growth. By addressing these
challenges, Kudumbashree can continue to empower women, reduce poverty, and foster a
more inclusive and sustainable economy, ultimately shaping a future where financial

independence is within reach for all.
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ABSTRACT

The rapid advancement of artificial intelligence (AI) has raised concerns about its
potential impact on the workforce, with fears of widespread job displacement across
various industries. This paper explores the complex relationship between Al and human
labor, arguing that collaboration between humans and Al can lead to enhanced
productivity, innovation, and workforce capabilities, rather than mass unemployment.
While Al-driven software is capable of handling tasks such as data analysis, scheduling,
and customer service, experts suggest that automation will primarily affect repetitive, rule-
based jobs. However, the World Economic Forum predicts that although Al and robotics
may displace 85 million jobs by 2025, they will also create 97 million new roles in areas
like Al development, data science, and human-Al collaboration. The integration of Al in
fields such as manufacturing, healthcare, and finance has revolutionized these industries,
but jobs requiring creativity, emotional intelligence, ethical decision-making, and
adaptability remain beyond the current capabilities of Al. As Al technologies continue to
evolve and integrate into business and everyday life, it is crucial to investigate how Al can
complement human workers rather than simply replace them. Ultimately, the future of
work will depend on how we adapt to these developments through upskilling, reskilling,
and embracing the potential for human-Al collaboration to create a more efficient and

innovative workforce.

KEYWORDS: - AI automation, Repetitive tasks, Emotional intelligence, Cost-effectiveness,
Job displacement, Data entry clerks, Telemarketers, Artificial Intelligence, Workforce, Job

Displacement, Automation, Human-AI Collaboration, Up skilling, Reskilling
I. INTRODUCTION

The simulation of human intelligence processes by machines, particularly computer
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systems, is known as artificial intelligence (AI). The phrase was first used at the
Dartmouth Conference in 1956, and it has since expanded to include a few subfields, such

as robotics, computer vision, natural language processing, machine learning, and more.

A quickly developing topic that straddles technology, ethics, and society's influence is
reflected in the literature on artificial intelligence. To ensure that these potent instruments
improve human existence, ongoing research attempts to both harness Al's potential and

overcome its difficulties.

Some jobs are being replaced by Al and will continue to do so.Al will likely cause
recruiting disruptions for workers in a variety of industries, including healthcare,

agriculture, and industry.

However, Al is also predicted to increase the need for humans in other industries.

A major worry for businesses, legislators, and workers alike is the threat of job relocation.
Many experts agree that within the next five to 10 years, many jobs will be completely

automated.

To overcome these issues, this study investigates how humans and AI might work together
to improve productivity, worker skills, and innovation as opposed to causing mass

unemployment.
II MATERIALS AND METHODS
A. Background of Ai in the Workforce

Artificial Intelligence (Al) is quickly evolving from a trendy term to a key component of
how many companies' functions. Al is having a greater impact than most of us know, from
improving manufacturing to simplifying processes. However, this development raises an
important query: Will Al replaces humans in the workforce? By 2030, Al is expected to
transform the workforce in unprecedented ways. Both manual labor and office
employment are changing because of Al-driven software's ability to perform activities like
scheduling, data analysis, and even customer support. Yet there’s also controversy over

whether Al will merely take the place of existing employment or offer up new ones.

Experts warn against the idea that automation will lead to a widespread loss of jobs,
particularly in occupations that involve repetitive, rule-based tasks. A World Economic

Forum analysis projects that by 2025, robotics and Al will replace 85 million jobs, but
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they will also generate 97 million new employments in fields like data science, Al
development, and human-Al cooperation. Understanding both sides of this debate is
crucial. The true test will be how we adapt to these changes by reskilling, upskilling, and
avoiding Al-related disruptions. Thus, as we look to 2030, the question is not only whether
artificial intelligence (Al) will replace human labor, but also how we can get ready for the

world that Al is influencing.

The development of Al has revolutionized several sectors, such as banking, healthcare,
and manufacturing. These days, machines can do repetitive, dangerous, or highly precise
tasks, which sometimes removes the need for human labor. However, when it comes to
tasks requiring creativity, emotional intelligence, moral judgment, and adaptability, Al is
still far behind.

Thus, it is important to carefully assess whether Al will replace or enhance human labor. As Al
technologies advance, they become more prevalent in both business and daily life. But there is
still hope. If you had to choose between hiring an Al and a human, which would you trust more?
as well as in the professions of financial advisor, physician, and lawyer. Almost all of them chose

humans.

When calculators were developed, mathematicians were still working in the field and
making contributions to our education and advancement, so it wasn't as if they had
abruptly died out or become outdated. Tractors did not lead to the extinction of farmers.
There were fewer farmers, but they were still there. They continue to help us. As artificial
intelligence develops, it won't replace software engineers and people. They will receive
assistance. You may acquire superhuman skills. You have the power to take charge and

change.

B. Why Al Automation Is More Dangerous for Some Jobs
As Al technology advances, it becomes increasingly clear that not all jobs are equally in

danger.

1. Tasks That Are Rule-Based and Repetitive Are the Main Targets

The nature of the tasks involved is one of the primary reasons why certain jobs are more
vulnerable to Al automation. Artificial intelligence (Al) systems are ideal for tasks that

require repeated, rule-based processes.

Artificial intelligence (Al)-powered chatbots and software are increasingly handling data

entry, basic bookkeeping, and even customer care responses. Robots can easily do these
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tasks and do them more effectively than humans since they adhere to a predictable set of

rules and patterns.

According to a McKinsey Global Institute estimate, artificial intelligence (AI) might
replace half of current work tasks, especially in industries that need physical and

administrative labor.
2. Positions Where Emotional Intelligence Is Not Necessary

Human qualities that are essential in specific occupations, including empathy, creativity,
and emotional intelligence, are difficult for Al to mimic. Al is unlikely to replace people
in emotionally complex, highly interpersonal, and problem-solving professions like
teaching or nursing very soon. However, professions like bookkeeping and assembly line

labor that don't require a lot of human interaction are more vulnerable.
3. Automation Is Driven by Cost-Effectiveness and Efficiency

The demand for cost and efficiency reductions is one of the main forces behind job
automation. Artificial intelligence has the potential to analyze information at
extraordinarily high speeds and work continuously for hours on end without any benefits.
This makes artificial intelligence (Al)-powered automation an alluring substitute for
human labor for businesses in industries where cost-effectiveness is crucial. Self-checkout
lanes and Al-driven inventory control are already becoming more common in retail. Al
has the potential to destroy jobs, particularly in industries where profitability is

significantly impacted by labor cost reduction.

A study from Oxford University suggests that in the next 20 years, 47% of American jobs
may be automated, mostly due to Al's ability to reduce costs associated with low-skilled,
repetitive labor.

4. How Technology Contributes to the Acceleration of Job Displacement

Lastly, some professions are now less safe due to the quick development of technology. A greater
variety of duties can now be handled more effectively by custom LLMs. A job that was once

thought to be safe may not be in the future.

The advent of driverless vehicles may pose a threat to jobs in logistics, including truck
drivers.
It's important to realize that, overall, artificial intelligence (Al) may increase employment in some

sectors while potentially decreasing it in others. Artificial intelligence will never completely
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replace human judgment, sensitivity, and creativity in the workplace.
Al Will Probably Replace These Jobs by 2030

By 2030, a lot of occupations as we know them now might be mostly automated due to
Al's rapid development and industry transformation. Let's look at five crucial jobs that Al
is expected to replace, along with the reasons why they are especially vulnerable to

automation.
1: Clerks who enter data

Data entry is ideal for automation since it requires a lot of repetition. Because Al-powered
computers can analyze large amounts of structured data quickly and accurately, human
clerks are no longer required. These methods reduce human error while also improving
task management. According to a McKinsey estimate, up to 38% of data input processes

may be automated by 2030.
2. Telemarketers

Artificial intelligence-powered chatbots and virtual assistants are rapidly evolving to
perform cold calling, run promotions, and respond to consumer inquiries. These
systems can manage several discussions at once, never take a day off, and offer rapid
access to enormous information stores. Since Al chatbots can save up to 80% on costs,
telemarketing as a human-centered vocation is becoming less and less popular.

3. Front desk agents

Hotels and corporate offices are among the many locations where automated check-in
systems are already becoming increasingly common. Al-based systems are becoming
more and more efficient than people at tasks like visitor tracking, appointment scheduling

and basic
question answering. According to studies, the deployment of these Al-based robots may
reduce the necessity for human receptionists in the next ten years.

4. Customer service agents

One of'the industries where Al is most noticeable is customer service. Businesses are using
chatbots and Al-powered virtual assistants to handle a growing number of customer care
inquiries. They can use natural language processing and machine learning to solve both

simple and complex problems. By 2027, 25% of customer service tasks will be handled
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by Al chatbots, significantly reducing the need for human agents, according to Gartner

studies.

5. Clerks in bookkeeping

An accounting software driven by artificial intelligence can now handle financial
transactions, prepare tax returns, and reconcile balances. Bookkeeping clerks are
becoming less and less necessary as these technologies develop. By 2030, bookkeeping

tasks are expected to be fully automated with little chance for human involvement.

6. Cashiers in retail

traditional retail cashiers are already beginning to give way to automated checkout
systems, such as those found in Amazon's cashier less stores. These systems use sensors,
cameras, and Al algorithms to track transactions and handle payments without requiring

human participation. This trend is expected to accelerate, and a lot of shops wish to
7: Truck and Taxi Drivers

Companies like Tesla and Waymo are at the forefront of the rapid advancements in self-

driving technology.

The haulage and taxi industries are expected to be largely replaced by autonomous
vehicles, particularly for long-distance routes where human drivers are more likely to
become fatigued. Millions of driving jobs could be lost worldwide by 2030 because of

self-driving trucks and taxis.
8: Proofreaders

Al tools like Grammarly and other language processing software are becoming more and
more adept at identifying spelling, grammar, and even style errors. Human proofreaders
are becoming less and less necessary as these algorithms improve over time and learn
from massive datasets. 90% of proofreading tasks are expected to be handled by Al by
2030.

9: Workers in Manufacturing

Al and robotics are automating many manual assemblies line tasks,
transforming the industrial sector. Robots with machine learning capabilities
can work faster, more correctly, and constantly without taking breaks. This

trend is expected to continue, with a 30% reduction in human manufacturing
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roles by 2030, according to a World Economic Forum study.
10. Drivers of Delivery

Drones and Al-powered logistical solutions are increasingly being used to test deliveries.
Major companies like UPS and Amazon have already made large investments in drone
delivery systems, which have the potential to replace human delivery drivers for short-
distance deliveries. Al-powered delivery systems are anticipated to become the norm.
Spelling, grammar, and even style mistakes are increasingly being detected by Al
programs like Grammarly and other language processing software. As these computers
get better over time and learn from large datasets, human proofreaders are becoming less
and less necessary. By 2030, Al is predicted to be able to handle 90% of proofreading
duties. Using generative Al techniques, even the writing activities are still completed in

tandem with humans.

11: Security Guards

The growing efficacy of Al surveillance systems is reducing the necessity for human
security personnel. These systems use behavior analysis and facial recognition

technologies to monitor large areas.

These systems can continuously monitor the environment, spot anomalies, and contact the
appropriate authorities right away. Above all, you are not required to pay for them for the
rest of your life; it is really a one-time investment. The need for human security guards is

therefore anticipated to decline significantly during the ensuing years.

12: Market Research Analysts

Large volumes of market data may now be analyzed by Al-powered analytics tools more
quickly than by humans. Compared to human analysts, they are more accurate at
identifying patterns, forecasting customer behavior, and offering useful insights. By 2030,
Al-powered solutions will dominate market research, reducing the need for human

analysts.
13: Pharmacists

Artificial intelligence (Al) algorithms are being used by pharmacies to manage inventories
and prescribe drugs based on patient histories. Al's potential to automate some of the tasks

that chemists have traditionally performed is a major concern since it may lead to job
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displacement, which would eliminate at least 50% of the pharmacy workforce. According
to Dr. Marilyn Stebbins, a pharmacy professor and UCSF vice-chair of clinical innovation,
"automation will win because it will ultimately be cheaper if the pharmacists don't prove
their value outside of their existing roles." Two examples of jobs that could be automated
to reduce the requirement for human interaction are inventory management and
prescription filling. Even if chemists may automate a lot of their repetitious work, there

are still some cases where human oversight is required.

"A new two-tier model involving "distribution" and "non-dispensing" pharmacists may
replace the current model of employing highly qualified pharmacy practitioners for the

sole purpose of drug dispensing."
14: Legal Assistants

Lawyers are already benefiting from artificial intelligence (Al) systems that automate
processes like document screening, contract analysis, and even case outcome prediction.
Because these tools can process vast amounts of legal papers much more quickly than
humans, legal assistants are becoming less and less required. "With 67% of
professionals anticipating a transformational or high impact change in their industries over

the next five years, Al is rapidly changing legal work."
15: Financial Analysts

Algorithms using artificial intelligence (AI) are getting better at predicting market
patterns, evaluating financial data, and even suggesting investments. If artificial

intelligence (Al) takes over as the main instrument for trading and portfolio

management in the next 10 years, many financial firms may see a dramatic reduction in
the demand for human financial analysts. Al's ability to perform repetitive, rule-based jobs

quickly and accurately is transforming the labor market.
C. Why Al Can’t Replace All Jobs

Even while Al is transforming many industries, it has its limitations. Al's potential is often
limited by its programming and the data it is fed. This explains why Al currently lags far
behind in many occupations, especially those requiring creativity, emotional intelligence,
and human empathy. Let's examine why some occupations will not be affected by Al

automation for some time to come.
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Human Emotions and Empathy: The AI Blindspot

It is possible to teach a machine to recognize patterns, analyze data, and even mimic
speech. However, Al is not very good at comprehending emotions, making compassionate
decisions, or relating to people. One excellent example is HR managers. These jobs
require managing intricate interpersonal connections, settling disputes, and choosing
employees based on their goals and emotions as well as data. No matter how advanced Al

becomes, it is unlikely to be able to fully comprehend these nuances.
Creativity: The Final Frontier AI Can’t Cross

Al has difficulties with creativity as well. Al can come up with ideas, produce content,
and even craft a simple plot. The creative spark that sets human creativity apart is still
absent from Al. The talents that authors, graphic designers, and painters depend on—

original ideas, storytelling, and ideation—are absent from it.

A basic illustration would be the ability of Al to synthesize several pre-written sentences
into a coherent piece; it lacks the depth of comprehension and intuition of a human writer
who draws on personal experience. It can generate theories and concepts that it is taught,

but it will never generate original ideas.
Complex Human Interactions: More Than Just Logic

It becomes clear that no algorithm can ever fully replace the human element required in
occupations like event planning or psychology. Event planners must plan, make
concessions, and create experiences that make guests feel strongly. In the

same vein, a psychologist needs empathy, trust, and a thorough understanding of

human behavior—qualities that Al does not possess. Analyzing data is not the same as
providing customer comfort, recognizing subtle emotional clues, and tailoring counsel for

circumstances. Al reaches a dead end at this point.
AD’s Struggle with Unpredictable Scenarios

Then there are professions with loose regulations. Project managers deal with
circumstances where plans might change at any time, teams may have interpersonal
conflicts, and quick and creative problem-solving is required to keep the project

moving forward.

Al can assist with scheduling or resource management, but it cannot deal with the often-
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unpredictable human aspects. Artificial intelligence's logic-based decision-making

process falters when improvisation is needed, or emotions are running high.

IHI.SUMMARY

Artificial Intelligence (Al) is transforming various industries, but not all jobs are equally
susceptible to automation. Jobs involving repetitive, rule-based tasks and minimal
emotional intelligence are more likely to be replaced by Al. Cost-effectiveness and
efficiency are driving factors for automation. By 2030, jobs such as data entry clerks,
telemarketers, front desk agents, customer service agents, bookkeeping clerks, retail
cashiers, truck and taxi drivers, proofreaders, manufacturing workers, delivery drivers,
security guards, market research analysts, pharmacists, legal assistants, and financial
analysts may be largely automated. However, Al has limitations and cannot replace jobs
that require human emotions, empathy, creativity, and the ability to handle unpredictable
scenarios. Professions such as HR managers, writers, graphic designers, artists, event
planners, psychologists, and project managers are less likely to be replaced by Al. While

Al is shaping the future, there is still a need for jobs that only humans can do best.

III. CONCLUSION

Keep in mind that Al is more than just a tool to replace human labor. Artificial intelligence
is often augmenting human capabilities. In fields like medicine, Al helps doctors by
analyzing medical images or suggesting treatment plans, but the final call is still made by

a human.

While Al can help and even expedite some tasks, human doctors are still indispensable
when it comes to comprehending each patient’s particular circumstances and rendering

empathetic decisions.

The jobs that demand characteristics that are specific to humans such as empathy,
creativity, emotional intelligence, and the capacity to negotiate challenging social

situations, are ultimately the ones that will be most protected from Al.

With AI’s continued development, jobs in some sectors will probably disappear, but roles
that focus on people will become more and more important. So, while Al is undoubtedly

shaping the future, there’s still plenty of space for jobs that only humans can do best.
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Abstract:

Workplace spirituality has become a popular topic, gaining significant attention in the
organizational sciences over the past decade. However, there remains a gap in research
regarding the specific factors that influence workplace spirituality. This study aims to
develop a model with two key objectives: (1) to identify the factors that contribute to
workplace spirituality, and (2) to explore the organizational outcomes influenced by
workplace spirituality. Based on a comprehensive literature review, the study identifies
six key determinants of workplace spirituality: mindfulness, meaningful work, sense of
community, organizational values, compassion, and inner life. The study also suggests
that job satisfaction and organizational commitment are significant outcomes of
workplace spirituality. Furthermore, when perceived organizational support is considered
as a moderating factor, workplace spirituality is linked to higher levels of job satisfaction.

This conceptual paper offers insights that can be empirically tested and validated.

Key words: Workplace Spirituality, Mindfulness, Meaningful work, Sense of community,

Organizational values, Compassion, Inner life, Perceived Organizational Support
1. INTRODUCTION

Workplace spirituality refers to how employees express and experience a sense of meaning
and purpose at work (Pawar, 2009). It is shaped by various organizational factors such as
mindfulness, compassion, transcendence, meaningful work, organizational values, inner
life, and a sense of belonging (Daniel, 2015). It also plays a crucial role in enhancing job

satisfaction and organizational commitment (Rego & Cunha, 2007).

Workplace spirituality is about finding meaning in work while achieving organizational
goals. Dehler and Welsh (2003) describe it as the pursuit of purpose and self-awareness at
a deeper level. According to Tepper (2003), spirituality involves a person's drive to find
meaning in life but is not necessarily tied to religion (Mitroff & Denton, 1999). Ashmos

and Duchon (2000) emphasize that workplace spirituality is influenced by both individual
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experiences and the overall work environment. Olivia and Adhiatma (2014) define it as a
work culture where both leaders and employees are motivated to perform their best and

contribute to organizational success.

A workplace that nurtures spirituality encourages employees to engage in meaningful
work, enhancing their creativity and adaptability. Spirituality at work is about employees
feeling inspired and energized by their tasks (Marschke et al., 2009). It provides a deeper
sense of purpose beyond financial rewards and performance evaluations (Marschke et al.,
2011). Spirituality fosters a shared sense of connection and belonging within teams and
the organization (Hong, 2012). A workplace that values spirituality helps employees
become more creative, embrace change positively, and experience higher job satisfaction,

mental well-being, and commitment to the organization (Martin et al., 2005).

The significance of workplace spirituality has been widely explored over the past few
decades (Gupta et al., 2014). Researchers and professionals alike have shown a growing
interest in this concept (Hicks, 2003). However, despite numerous studies, no
comprehensive theoretical model has been developed to fully explain how workplace

spirituality affects different organizational aspects and what factors influence it.
This paper aims to establish a theoretical framework by focusing on two key aspects:
1. Identifying the factors that contribute to workplace spirituality.

2. Understanding how workplace spirituality impacts various organizational
functions.

2. STRUCTURE OF THE PAPER

. The first section presents a framework outlining the key elements that shape
workplace spirituality, including mindfulness, meaningful work, a sense of

belonging, organizational values, compassion, inner life, and transcendence.

. The second section examines the effects of workplace spirituality on outcomes like
job satisfaction and organizational commitment.
. The third section explores how perceived organizational support influences the

relationship between workplace spirituality and job satisfaction.

. Finally, the paper concludes with key findings and discusses their practical and

theoretical implications.
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3. FRAMEWORK FOR WORKPLACE SPIRITUALITY IN AN
ORGANIZATION

To gain a deeper insight into workplace spirituality and its related factors, a framework

has been developed (see Figure 1) based on existing research studies.

Figure 1: Framework for Workplace Spirituality

Mindfulness 3

Job satisfaction

Meaningfulness =

Community R Workplace
spirituality
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4. ANTECEDENTS OF WORKPLACE SPIRITUALITY
4.1 Mindfulness

According to Petchsawang & Duchon (2009), a state of inner consciousness in which one
is aware of one's thoughts and actions moment by moment can be defined as mindfulness.
Mindfulness is about a person's mind being present, not wandering with past, future
thoughts or other distractions. It is important to note that mindfulness is about acting with
awareness; therefore, it stands in contrast to notions of 'automatic pilot', acting without
awareness (Baer et al., 2004). By being aware of their thoughts and actions in the present,
people are better able to control their emotions and behaviors. Eight items from the
'Mindful Attention Awareness Scale' (MAAS) (Brown and Ryan, 2003) can be used to

measure mindfulness.

4.2 Meaningfulness of Work

Meaningful work is defined as one's experience that his/her work is a significant and

meaningful part of his/her life (Petchsawang and Duchon, 2009). Indeed, one feels that
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work has meaning for him/her beyond the material rewards (Duchon & Plowman, 2005).
Meaningfulness of work is all about individuals feeling that his or her work is an important
and meaningful part of life (Gupta et al., 2014). Meaningful work provides opportunities
for creativity leading to happiness and joy that will ultimately increase employees'
spirituality at the workplace and also creates a sense of joy and energy at work (Duchon
and Plowman, 2005). In another sense, meaningful work answers the question of why one

is in the workplace.
4.3 Sense of community

A sense of community at work refers to the feeling of unity and connection that arises
from collaborating on a shared objective with others (Duchon & Plowman, 2005). In
today's world, employees spend a significant amount of their time at work, often leaving
little time for socializing with friends or neighbors (Gupta et al., 2014). As a result, they

often seek to satisty this need for connection within the workplace itself.

As the work environment rapidly evolves, organizational values have become increasingly
crucial. These values must be adhered to by every member of the organization (Gupta et
al., 2014). According to Milliman et al. (2003), organizational values are considered the

most significant spiritual factor in the workplace.

4.5 Compassion:

Compassion is the deep understanding and sympathy for others' experiences (Twigg &
Parayitam, 2006), combined with a desire to alleviate their suffering (Farlex, 2007). It
involves taking responsibility for those who are struggling or less fortunate (Delgado,
2005). Delgado further suggests that compassion represents a genuine wish for mutual
care and support. In a spiritual context, this means being attuned to others' needs and
having a strong desire to assist them (Ingersoll, 2003). Measuring compassion is complex,
as there is no single, validated method for doing so. Thus, compassion is often assessed

using adapted measures from the works of various scholars.

4.6 Inner Life
Ashmos and Duchon (2000) describe inner life as the opportunity to express personal

aspects of ourselves at work, beyond just performing physical or intellectual tasks.
Duchon & Plowman (2005) further emphasize that employees have spiritual needs,

similar to their physical, emotional, and cognitive needs, and these needs don't disappear
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when they come to work. According to this perspective, employees are more motivated
when there is alignment between their inner life and their job. Additionally, Duchon &
Plowman (2005) suggest that individuals who view themselves as having a spiritual
dimension are more motivated if their work environment allows them to express this
aspect of their identity. Therefore, the inner life aspect of workplace spirituality also
encompasses spiritual elements that significantly influence attitudes, including factors like

stress.
5. Workplace spirituality and Job Satisfaction

Previous studies have established that workplace spirituality positively impacts job
satisfaction. McLaughlin (1998) highlighted that workplace spirituality can boost
organizational profitability by enhancing employee performance. Research has shown that
while work overload negatively affects job satisfaction, workplace spirituality tends to
have a positive influence. When spirituality is emphasized in the workplace, employees’
needs are better addressed, leading to increased productivity as satisfied employees tend
to perform better (Altaf & Awan, 2011). According to Spector (1997), job satisfaction
refers to how employees feel about their roles and how they perform their job duties. It
reflects the extent to which employees like (satisfaction) or dislike (dissatisfaction) their
jobs. Job satisfaction can be viewed in two ways: overall contentment with the job or
specific, momentary satisfaction (Cook et al., 1981). There are two types of job
satisfaction employees may experience: intrinsic and extrinsic. Research suggests these
categories help measure how employees feel about their work, their tasks, and their
organization (Bhuian et al., 1996). Extrinsic satisfaction occurs when employees are
rewarded by the organization, typically through raises or promotions (Bhuian et al., 1996).
On the other hand, intrinsic satisfaction is more related to internal feelings of
accomplishment and personal growth. Herzberg (1968) defines intrinsic satisfaction as an
individual’s attitude toward work elements such as achievement, responsibility, and
advancement. This type of satisfaction is closely connected to an employee’s spirituality.
Previous research has shown that intrinsic satisfaction has a deeper, longer-lasting effect
on employees, encouraging greater dedication to their work compared to extrinsic

satisfaction.

6. Workplace Spirituality and Organizational Commitment

Organizational commitment is a psychological state that reflects the nature of an

75



employee's relationship with their organization, reducing the likelihood that they will
leave (Allen & Meyer, 2000). The most well-known model of organizational commitment,
developed by Allen and Meyer (Meyer & Allen, 1991), identifies three components:
affective (emotional attachment to the organization), continuance (perceived costs of
leaving the organization), and normative (sense of obligation to the organization). Each
component contributes to the employee's decision to stay, but the motivation behind each
one varies. Employees with strong affective commitment remain because they want to,
while those with continuance commitment stay because they feel they have to. Employees
with normative commitment stay because they feel they should. An important aspect of
this model is that all three components influence the decision to stay or leave. The stronger
the commitment, the stronger the intention to remain, but each component leads to

different behavioral outcomes (Allen & Meyer, 1997).

Affective commitment is based on emotional attachment to the organization, so employees
with a strong affective bond are likely to contribute more to the organization than those
with a weak emotional connection (Rego & Cunha, 2007). When continuance
commitment is the dominant factor, employees may stay because they feel obligated, but
this may still lead to positive work behaviors (Allen & Meyer, 2000). Finally, employees
with a strong sense of normative commitment feel compelled to contribute positively to
the organization. This leads to a straightforward conclusion: organizations with higher
levels of commitment from employees tend to perform better. Studies suggest that greater
workplace spirituality is linked to higher organizational commitment (Fry, 2003). There
is both theoretical and empirical support for this idea. For example, engaging in
benevolent behaviors, like showing kindness to colleagues, generates positive emotions
that enhance employee attitudes towards their work and organization, which in turn fosters

greater commitment (Milliman et al., 2003).
Vol. IX, No. I, March 2016- August 2016 commitment, stronger is the intention to stay.

However, it is expected that each of the components will have a different pattern of

behavioural consequences (Allen & Meyer, 1997,

Meyer & Herscovitch, 2001). Since, affective commitment relies on an emotional

attachment to the organization; it is likely that affectively attached employees will be

motivated to make greater contributions to the organization compared to employees with

a weak affective bond (Rego & Cunha, 2007).If continuance commitment is the primary

76



tie that bonds employees to their organizations, this attachment may lead to desirable work
behaviour (Allen and Meyer, 2000). Finally, the model predicts that employees w h o fe
elanobligationtowardsth e organization(normative commitment) tend to want
to make positive contributions. This reasoning leads to a simple yet powerful argume nt:
to reach high er per forma nce, organizations need to develop high organizational
commitment. We hypothesize that the higher the spirituality at work, the higher the
commitment (F ry, 20 0 3 ; Giacalone & Jurkiewicz , 2003;Milliman et al., 2003).

Theoretical and empirical evidence supports this contention. For example, benevolent
activities (e.g. kindness towards colleagues) generate positive emotions and can result in
more positive employee attitudes about work and the organization. These, in turn, can
translate into commitment towards the organization (Pfeffer & Vega, 1999; Milliman et
al., 2003).Vol. IX, No. 1, March 2016- August 2016 commitment, stronger is the intention
to stay. However, it is expected that each of the components will have a different pattern
of behavioural consequences (Allen & Meyer, 1997; Meyer & Herscovitch, 2001). Since,
affective commitment relies on an emotional attachment to the organization; it is likely
that affectively attached employees will be motivated to make greater contributions to the
organization compared to employees with a weak affective bond (Rego & Cunha, 2007).
If continuance commitment is the primary tie that bonds employees to their organizations,

this attachment may lead to desirable work behaviour (Allen and Meyer, 2000).

Finally, the model predicts that employees who feel an obligation towards the organization
(normative commitment) tend to want to make positive contributions. This reasoning leads
to a simple yet powerful argument: to reach high er per forma nce, organizations need to
develop high organizational commitment. We hypothesize that the higher the spirituality
at work, the higher the commitment (F ry, 20 0 3; Giacalone & Jurkiewicz, 2003;Milliman
et al., 2003). Theoretical and empirical evidence supports this contention. For example,
benevolent activities (e.g. kindness towards colleagues) generate positive emotions and
can result in more positive employee attitudes about work and the organization. These, in
turn, can translate into commitment towards the organization (Pfeffer & Vega, 1999;

Milliman et al., 2003).

7. Mediating role of organizational support

Organizational Support Theory suggests that the development of Perceived
Organizational Support (POS) is influenced by employees’ tendency to view the
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organization as having human-like qualities (Eisenberger et al., 1990). POS is defined as
the extent to which employees feel that the organization values their well-being and
recognizes their contributions (Eisenberger et al., 1990). POS has been found to be
associated with positive outcomes for employees, such as job satisfaction and positive
mood, and for organizations, including affective commitment, enhanced performance, and
reduced withdrawal behaviors (Pathak, 2012). As a result, POS is believed to improve
organizational performance by increasing employees' sense of responsibility and

engagement in their work (Jain et al., 2013).

Additionally, POS has been shown to have a significant negative moderating effect on the
relationship between pro-social behavior and unethical attitudes. Specifically, as unethical
attitudes increase, the frequency of pro-social behaviors, such as helping others or
volunteering within the organization, tends to decrease (Adebayo, 2005). Pro-social
behavior, which shares similarities with workplace spirituality, particularly the dimension
of a sense of community, involves caring for others and contributing positively to the
organization (Milliman et al., 2003). Jain et al. (2013) also found that POS negatively
moderated the relationship between Organizational Citizenship Behavior (OCB) and
organizational stressors. Among 56 significant interactions, only one was positively
significant: the Individual Initiative dimension of OCB was positively influenced by the
interaction of the Job Security dimension of organizational stressors with POS. Individual
initiative refers to employees going beyond the basic expectations of their tasks, a concept

similar to job involvement (Podsakoff et al., 2000).

Based on these findings, the study proposes that POS significantly moderates the
relationship between workplace spirituality and job involvement. The following

hypotheses are suggested:

1. Workplace spirituality in any organization is influenced by mindfulness.

2. Workplace spirituality in any organization is influenced by meaningful work.

3. Workplace spirituality in any organization is influenced by a sense of community.
4. Workplace spirituality in any organization is influenced by organizational values.

5. Workplace spirituality in any organization is influenced by compassion.
6. Workplace spirituality in any organization is influenced by inner life.

7. The relationship between workplace spirituality and job involvement will be
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positively moderated by perceived organizational support.

8. There is a positive relationship between workplace spirituality and organizational

commitment.
8. Discussion

Workplace spirituality has become an increasingly discussed concept over the past few
decades (Krishnakumar & Neck, 2002). This study aims to explore the key factors that
contribute to workplace spirituality. Based on existing literature, we developed a
theoretical model (shown in Figure 1). The model suggests that workplace spirituality in
any organization is influenced by six key factors, which are a blend of individual and
organizational aspects. These factors are Mindfulness, Meaningful Work, Community,
Organizational Values, Compassion, and Inner Life, all of which align with previous
research on workplace spirituality, such as studies by Petchsawanga & Duchon (2009),

Duchon & Plowman (2005), Gupta et al. (2014), and Milliman et al. (2003).

Additionally, the study examines the outcomes of workplace spirituality in an
organization. The primary outcomes identified are Job Satisfaction (both intrinsic and
extrinsic) and Organizational Commitment (including affective, normative, and
continuance commitment). This study provides valuable insights for both researchers and
practitioners, as they can use the models and propositions presented here for empirical
testing. Furthermore, researchers can build upon this work by exploring the role of
individual commitment types— affective, normative, and continuance—on workplace
spirituality (Pawar, 2009). The study also encourages further exploration of the

relationship between intrinsic and extrinsic job satisfaction and workplace spirituality.
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POLITICS AMONG WOMEN IN PONNIYIN SELVAN
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Abstract

This study explores the complex and multifaceted nature of female power, passion, and
politics in Kalki Krishnamurthy’s Ponniyin Selvan. Through a critical analysis of the
female characters, particularly Nandini, Kundavai, and Vanathi, this research aims to

unravel the ways in which women navigate and exercise power in a patriarchal society.
Keywords
Female, power, passion, politics, Ponniyin, Selvan.

Introduction

Historical fiction often highlights the grandeur of kings, warriors, and battles, often
casting women in passive or peripheral roles. However, Kalki Krishnamurthy’s Ponniyin
Selvan disrupts this narrative by weaving a story where women are not merely ornaments
of the court but powerful players in the political and emotional currents of the Chola

dynasty.
Materials and Methods

This study employs a qualitative research approach, using a critical analysis of the female
characters in Ponniyin Selvan. The data for this study were obtained from the novel itself,

as well as from secondary sources such as literary critiques and historical analyses.
Results and Discussion

The results of this study indicate that the female characters in Ponniyin Selvan exercise
power in complex and multifaceted ways. Nandini, Kundavai, and Vanathi embody
diverse forms of power—ranging from cunning manipulation to strategic leadership and

emotional resilience.

Literature Review

Scholarly works on Pomnniyin Selvan predominantly focus on its historical accuracy,

political intrigues, and its reflection of Chola grandeur. Critics have lauded Kalki’s
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narrative style and attention to detail in reconstructing historical events. However, the
nuanced portrayal of women has not received equal scholarly attention. Ponniyin Selvan,
directed by Mani Ratnam, is not the first film adaptation of a historical novel. Other
notable examples include Lagaan (2001), based on a fictional story set during the British
Raj, and Jodhaa Akbar (2008), inspired by the life of Mughal Emperor Akbar. These films,
like Ponniyin Selvan, demonstrate the power of historical fiction to captivate audiences
and explore complex themes. However, Ponniyin Selvan stands out for its faithful
adaptation of Kalki Krishnamurthy's classic novel, bringing to life the intricacies of Chola

dynasty politics and society.

In comparison to other Tamil historical dramas like Baahubali (2015) and Kaappaan
(2019), Ponniyin Selvan is notable for its nuanced portrayal of female characters. While
these films feature strong male protagonists, Ponniyin Selvan gives equal importance to
its female leads, exploring their agency and power within the patriarchal society of the
Chola dynasty. This sets Ponniyin Selvan apart from other films in the historical drama

genre, making it a significant contribution to Tamil cinema.

Nandini: The Enigmatic Antagonist

Nandini, one of the most enigmatic and complex characters in Ponniyin Selvan, embodies
both allure and danger. Her beauty is often described as mesmerizing, yet beneath this
exterior lies a heart consumed by vengeance. Nandini’s motivations stem from deep-

seated pain and betrayal, which she transforms into a powerful driving force.
Kundavai: The Embodiment of Strategic Leadership

Kundavai Devi, the Chola princess, represents dignified and strategic leadership. As the
daughter of Sundara Chola and sister to Aditya Karikalan and Arulmozhi Varman,

Kundavai
occupies a unique position within the royal family. Her intelligence and political foresight
make her a key figure in the empire’s survival.

Vanathi: The Quiet Strength of Emotional Resilience

Vanathi, though often overshadowed by the more dynamic figures of Nandini and
Kundavai, represents a different kind of strength. As the timid and soft-spoken daughter
of the Kodumbalur chieftain, Vanathi initially appears as a fragile figure. However, her

gentle nature should not be mistaken for weakness.
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Themes of Power, Passion, and Politics

The women in Ponniyin Selvan are united by their engagement with power, passion, and
politics, though each navigates these themes differently. Nandini’s use of seduction as a
tool for political gain challenges the traditional perception of female power. Kundavai’s
strategic leadership and Vanathi’s emotional resilience demonstrate that power can

manifest in diverse forms.

The theme of power is a dominant thread throughout Ponniyin Selvan. The novel explores
the intricate web of power dynamics within the Chola dynasty, highlighting the struggles
for dominance and control. The characters of Aditya Karikalan, Arulmozhi Varman, and
Kundavai Devi exemplify the complexities of power, as they navigate the treacherous
waters of royal politics. Through their experiences, Kalki Krishnamurthy sheds light on

the corrupting influence of power and the moral compromises that come with it.

Passion and politics are intimately intertwined in Ponniyin Selvan, as characters' personal
desires and emotions shape their political actions. Nandini's all-consuming passion for
revenge drives her to manipulate those around her, while Kundavai's passion for justice
motivates her to take bold action. Meanwhile, the romantic passions of the characters,
such as Vanathi's love for Arulmozhi, become entangled with the political intrigue.
Through these complex relationships, the novel illustrates the ways in which personal

passions can both fuel and undermine political ambitions.
Conclusion

The women of Ponniyin Selvan are not passive figures in the shadow of male rulers; they
are dynamic agents of change. Nandini, Kundavai, and Vanathi embody diverse forms of
power— ranging from cunning manipulation to strategic leadership and emotional

resilience.

Through their actions, Kalki Krishnamurthy redefines the roles of women in historical

fiction, presenting them as essential players in the empire’s fate.
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Implications and Future Directions

This study contributes to a deeper understanding of the complex and multifaceted nature
of female power in Ponniyin Selvan. The findings of this study have implications for
future research on women'’s roles in historical fiction and the ways in which they exercise
power in patriarchal societies. Future studies can build on this research by exploring the

representation of women in other historical fiction novels.

A Study on the Silent Threat to Modern Workplaces in the Banking Sector Dr. Jeena
Antony, NBS, Ms. Akhila Thomas, NIMIT & Ms. Harisree N Kumar, NBS

Introduction

Quiet quitting refers to a phenomenon where employees disengage from their work
without formally resigning, doing only the minimum required to maintain their positions.
This silent form of workplace disengagement poses significant challenges to
organizational performance, employee morale, and overall workplace culture. In the high-
pressure environment of the banking sector, where precision, customer service, and trust
are paramount, the implications of quiet quitting are especially critical. The concept of
quiet quitting has gained attention in recent years due to its potential to undermine
workplace productivity and employee satisfaction. Employees who engage in quiet
quitting often experience low job satisfaction, poor engagement levels, and a lack of
alignment with organizational goals. Understanding the factors that contribute to this

phenomenon in the banking sector is essential to address the root causes and design
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effective interventions.

Objectives of the study

1. To investigate the organizational conditions that contribute to quiet quitting intentions
in the banking sector.

2. To evaluate the reliability and validity of the existing Quiet Quitting Scale (QQS)
across diverse contexts, particularly within the banking industry.

Review of Literature

Gupta et al. (2022) investigate the effects of quiet quitting on organizational performance

in the Indian IT sector. They identify a negative correlation between quiet quitting and

organizational outcomes, emphasizing decreased productivity and weakened team

dynamics. The study underscores the importance of proactive managerial interventions to

mitigate these impacts.

Khan et al. (2022) provide a conceptual framework for understanding quiet quitting,
identifying it as a disengagement strategy where employees perform only the minimum

required tasks. They

propose that quiet quitting arises from factors like burnout, lack of recognition, and unmet

career expectations, making it a silent yet significant challenge for organizations.

Sahoo et al. (2022) further explore the phenomenon through an exploratory lens,
highlighting its prevalence across industries. Their findings suggest that quiet quitting is

often a result of misaligned employee-employer expectations and a lack of meaningful

engagement opportunities.

Kumar et al. (2022) examine the impact of quiet quitting on employee well-being. Their
systematic review reveals that quiet quitting is associated with higher stress levels,
reduced job satisfaction, and a potential decline in mental health. However, they also note
that for some employees, disengaging from excessive demands can serve as a coping

mechanism to protect their well-being.

Patel et al. (2022) and Rahman et al. (2022) provide empirical evidence from the banking
industry. Patel et al. identify quiet quitting as a significant factor in diminishing customer
service quality and profitability. Rahman et al. delve deeper, revealing that quiet quitting
adversely affects individual employee performance, which cumulatively impacts

organizational success.
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Sharma et al. (2022) analyze the relationship between quiet quitting and turnover intention
within the service sector. They find that employees who engage in quiet quitting are more
likely to consider leaving their organizations. This study highlights the role of leadership

and organizational culture in mitigating such tendencies.
Methodology Research Design

This study employs a secondary data analysis approach to explore the phenomenon of
quiet quitting in the banking sector. By synthesizing insights from existing literature,
industry reports, and case studies, the research aims to provide a comprehensive

understanding of the factors contributing to quiet quitting and the applicability of the QQS.

Findings & Recommendations

Several factors contribute to quiet quitting in the banking sector, including workplace
culture, where a lack of supportive and inclusive environments, rigid hierarchies, and poor
communication foster employee disengagement. Leadership styles also play a crucial role,
with autocratic or unsupportive approaches diminishing motivation and commitment.
Additionally, the high-pressure nature of the sector, characterized by long working hours
and elevated stress levels, often leads to burnout and disengagement. Finally, limited
career development opportunities and insufficient recognition can leave employees

feeling undervalued, further driving disengaged behaviors

Enhancing leadership training is crucial to equipping leaders with skills for fostering open
communication, providing recognition, and supporting employee development.
Simultaneously, promoting work-life balance through flexible work arrangements and
mental health initiatives can help reduce stress and burnout. Building an inclusive
workplace culture that emphasizes collaboration, inclusivity, and transparency is essential
for fostering trust and engagement among employees. Additionally, revising the Quiet
Quitting Scale (QQS) to address the unique challenges and conditions of the banking
sector ensures accurate measurement and a better understanding of quiet quitting

behaviors.

Evaluation of the Quiet Quitting Scale (QQS)

The analysis of secondary data indicates that the QQS is a useful tool for measuring quiet
quitting. However, its reliability and validity vary across contexts. Adapting the scale to
include industry-specific factors, such as regulatory pressures and customer-facing roles,

enhances its applicability to the banking sector.
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Conclusion

Quiet quitting is a subtle yet significant threat to modern workplaces, especially in the
banking sector. Secondary data highlights factors like burnout, lack of recognition, and
unmet expectations as primary contributors. The phenomenon impacts organizational
performance, employee well-being, and turnover intentions, demanding urgent attention.
The Quiet Quitting Scale (QQS) is highlighted as a potential tool for measuring this
behavior, but its applicability across industries requires further exploration. Proactive

leadership and workplace culture

transformation are critical to addressing quiet quitting effectively. However, limited

empirical evidence exists on specific managerial strategies that combat it successfully.

Comparative studies across cultural and industry contexts are scarce, leaving gaps in

understanding its variability. Additionally, research on its long-term impact on individuals

and organizations remains underexplored. A holistic approach combining leadership

development, tailored measurement tools, and cultural transformation is essential.

Addressing these gaps can help organizations foster engagement, motivation, and

sustained performance.
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A STUDY ON OCCUPATIONAL STRESS AMONG CO-OPERATIVE BANK
EMPLOYEES

Mrs. Roseland Peter: Assistant Professor, Naipunnya College ,Pongam Mrs. Mini Joshy: Assistant
Professor, Naipunnya College , Pongam

Abstract

People from all walks of life should deal with stress because it seems to be a universal
aspect. Employees who work for multiple firms ought to be sensitive to stress. The study
aims to investigate the stress-related issues and factors causing stress among cooperative
bank employees, and thus to know the impact of stress among the employees. The study
reveals that, stress lead to poor employee performance, poor labor quality, and
absenteeism within the organization. Health issues including anxiety, sadness, headaches,
and backaches are also brought on by it. In this study, four factors that contribute to
workplace stress were investigated: workload and time pressure, digitalization, difficult
to get balance between work life and personal life, and high customer expectation. Primary
data have been collected from 100 respondents using well-structured questionnaire.
Convenient sampling method is used for the study. The results show that the stress and

productivity are highly correlated.

Key words

Employee performance, digitalization, customer expectation
Introduction

Stress is a state of tension that affects both your body and mind. Stress is a person's
adaptive reaction to a circumstance that they view as difficult or dangerous to their well-
being. A company develops stress more likely as situations become more complicated.
Rising stress is attributed to various factors, including urbanization, industrialization, and
income-related operations scale. A considerable portion of studies has focused on the

workplace because it is commonly recognized as a primary source of stress.

The latest increase in bank stress is very concerning. The working environment and daily
lives of bank employees have changed as a result of new technology and organizational
methods, which has led to stress. Additional reasons that cause stress among workers in
the banking industry include increased rivalry, expanding client demands, rapid customer

service, time pressure, target and job conflicts, and others.
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Statement of the Problem

When we are under pressure or threatened, we react by being stressed. Every human life
can be connected to stress, and it will always be a part of life. But not all stress is negative.
Every human experience stress, but bankers experience it the most frequently. It has grown
to be a major source of worry for co-operative banking sector employees. The need to
constantly refresh their technical knowledge puts extra stress on those who work in the
co-operative sector. In the current study, an effort is made to comprehend the stress-
reduction techniques. The Govt. and management of banking organizations must take
corrective action to counteract the detrimental effects of staff stress. Scheduled banks may
offer different type of digital services and charge different fees. The comparison between

banks regarding the digitalization leads to stress.
Objectives of the Study

e To evaluate how workplace stress affects the output of the Cooperative bank
personnel.

e To determine the causes of the occupational stress
e To comprehend the stress-reduction techniques used.

Hypothesis

)/

+¢ HO: There is no correlation between occupational stress and productivity of the

employees

0,

«» H1: There is correlation between occupational stress and productivity of the
employees

Review of Literature

Mrs. Caral Lopes, Ms. Dhara Kachalia (2016) have investigated both governmental
and private banks. They have demonstrated how technology advancement has transformed
the banking industry and increased worldwide competition due to the state of the economy
these days. According to the study, there is a connection between the type of banks, age,
gender, and education, as well as the job, role, interpersonal relationships, and the impact
of occupational stress. Therefore, the employee in the banking industry should adopt new
coping mechanisms to preserve good physical and mental health in order to increase

productivity.
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B. Kishori & B. Vinothini (2016) It has been determined that the productivity of the

workforce is a key determinant in an organization's success. An employee in today's highly

competitive and dynamic environment is exposed to a wide range of difficulties that can
have an impact on many aspects of their lives. The purpose of the research was to examine

how working under stress affected the staff of Nationalised Banks.

Dr. P.Kannan&Suma.U (2015) stated that in order to reduce stress, the company must
promote employee growth and implement training interventions aimed towards workers.
The organization should assist and encourage employees to take on tasks that will help
them balance work and family matters. Stress in the banking sector is mostly caused by

excessive job pressure and work-life imbalance.

Dr. Vishal Samartha&Dr. Mushtiary Begum, et al. (2014) In any line of work, stress is
inevitable, and banking is no exception. This study indicated that stress among bank
employees was primarily brought on by issues including performance pressure, poor

workplace planning, shift to flexibility, family demands, and a lack of effective manpower.

Khurram Zafar Awan and Faisal Jamil (2012) According to their study, "A comparative
analysis: Differences in total job stress levels of permanent staff in Private and Public
sector banks. Employees in the public sector are more impacted by some variables than

those in the private sector, but overall, the public sector is deemed to be more stressful.

Bashi.usman et.al (2010) examined the connection between work stress and
performance. The findings show a negative correlation between job stress and job
performance, and studies show that job stress considerably lowers employee performance.
The amount of stress at work decreases the desire of workers to do their jobs more
effectively. We can infer that gender-neutral or non-gender-centric stress management is

not possible.
Research Methodology

The following research approach has been adopted with the goal of moving the study

forward in an orderly way.

The information is gathered using surveys with the help of the co operative bank staff.
The study's sample consists of Kunnathunadu Taluk Cooperative employees. The study
comprises a sample of 50 Co-operative bank employees. The technique used in the survey

is convenient sampling. Primary and secondary data sources are mostly employed in this
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analysis. Primary data are gathered via questionnaires, while Secondary data for the
proposed study are gathered from a variety of articles, journals, media reports, and

websites. Simple percentage analysis has been used for the study.

Tools used for Analysis

The data were classified and analyzed with the help of statistical tools. Simple

percentage analysis and correlation analysis are the statistical techniques used.

Research Model

Workload and Affects physical health

Time Pressure

Balance between work

; —

and personal life e ___ il
Productivity

Digital Transformation /
Customer Cause to lose skill and
Expectations Potential

Table 1: Responses for the various questions

Responses in Percentage
|Factors | Agree |Neutraﬂ Disagree
Work Environment
1 I enjoy the job at work place 82 10 8
2 I am satisfied with the working environment 60 30 10
3 I could balance my work life and personal life. 38 20 42
4 I believe that deadline to complete a project leads to 60 25 15
stress
5 I think that increased workload leads to stress 61 28 11
Stress Management
6 Stress management facilities are helpful 84 4 12
7  |Appreciation has a major role in stress management 55 20 25
8 I can manage my job stress 68 14 18
9 [ am stressed at work place 72 14 14
Aftermath of stress
10 |l feel that stress affects physical health 50 26 24
11 [ feel that stress leads to decreased 60 3 10
productivity
12 [l feel that being stressed, I lose my skill and potential 40 15 45
13 [Stress force me to be absent from work place 55 20 25

(Source: Primary data)
The above table shows that a significant portion, 50%, does not find enjoyment in their

current job, while 54% express dissatisfaction with the working environment. Despite

42% achieving a balance between work and personal life, a substantial 60% and 61%
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attribute stress to project deadlines and increased workload, respectively. Stress
management facilities are deemed helpful by a majority (84%), and 55% emphasize the
role of appreciation in stress management. However, a concerning 68% admit to being
unable to effectively manage job- related stress, with 72% experiencing stress at their
workplace. Physical health is reported to be affected by stress (50%), and 60% perceive a
decrease in productivity. Furthermore, 45% feel that stress results in a loss of skills and
potential, while 55% attribute absenteeism to stress. These findings underscore the
multifaceted impact of stress on both professional and personal dimensions of

respondents' lives, highlighting the need for effective stress management strategies in the

workplace.

Table 2: Data Analysis
Stress (x) 40 32 14 7
Productivity (y) 30 24 20 18

R value = 0.925
The above table shows that Stress and Productivity of the employees are highly correlated.
Findings

o The study reveals substantial challenges in the workplace, with half of the
respondents not enjoying their jobs

o A majority expressing dissatisfaction with the working environment.

o Stress is prevalent, with high percentages attributing it to deadlines and workload.

° Stress management facilities are perceived as helpful by most

o Many still struggle to manage job-related stress, leading to adverse effects on
physical health, productivity, and skill retention.

° Absenteeism is also a concern, indicating the significant impact of stress on
workplace attendance.

. Recognition and support, particularly through appreciation, emerge as key factors
in stress management, suggesting areas for intervention to improve overall well-

being and job satisfaction among employees.

Suggestions

Employee occupational stress reduction at cooperative banks necessitates a multifaceted

strategy that takes into account their work environment, job responsibilities, and personal
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wellbeing. Here are some recommendations

e Implement effective project management and prioritize tasks.

e Provide ongoing training to enhance employees' skills and confidence in performing
their tasks

e Ensure that employees are adequately trained for new technologies and changes in
procedures.

e Encourage feedback and suggestions from employees.

e Encourage the use of vacation days and breaks to help employees recharge.

e Recognize and reward employees for their contributions.

e Promote healthy lifestyle choices and encourage physical activity

e C(Create awareness about mental health resources available to employees.

Implementing a combination of these strategies can contribute to a healthier and less

stressful work environment for co-operative bank employees
Conclusion

In conclusion, there is an urgent need to address workplace stress among employees of
cooperative banks. Improving well-being and productivity inside the company can be
achieved by addressing this issue through work-life balance, a healthy work environment,
and employee support programs. Setting aside time for mental health programs and
maintaining open lines of communication can reduce stress and eventually build a more

resilient and engaged team.
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Abstract:

Grow bags are made of various materials, such as plastic, fabric, or biodegradable
materials, and they come in different sizes and shapes. One of the main advantages of
grow bags is their portability and flexibility, as they can be easily moved around and
placed in different locations. Grow bags can be used to grow plants in smaller spaces, such
as balconies or small gardens. This makes it possible for people with limited space to
cultivate plants and enjoy the benefits of gardening. The study of customer satisfaction of
grow bags is important because it provides insights into the needs and preferences of

customers, and can help manufacturers and sellers to improve their products and services.
Keywords.

Durability, Ease of use, Material quality, Market preferences

Introduction

Grow bags are a popular alternative to traditional pots for growing plants, and they are
increasingly being used by gardeners and farmers alike. The aim of this research is to
understand the level of customer satisfaction with grow bags, as well as the factors that
influence their satisfaction. In recent years, there has been a growing interest in using grow
bags for various types of plants, including vegetables, fruits, and flowers. Grow bags can
be used to grow plants in smaller spaces, such as balconies or small gardens. This makes
it possible for people with limited space to cultivate plants and enjoy the benefits of
gardening. The study of customer satisfaction of grow bags is important because it
provides insights into the needs and preferences of customers, and can help manufacturers
and sellers to improve their products and services. By understanding the factors that
influence customer satisfaction, companies can identify areas for improvement, and
develop strategies to enhance the overall customer experience. They are a versatile option
for gardeners with limited space and can be easily moved indoors during inclement
weather. This Study identifies problems faced by customers while using grow bags, the

changes needed to make the use of grow bags more satisfactory, and the factors
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contributing to the adoption of grow bags.

While there is ample information available on the technical aspects of using grow bags,
there is a lack of research on customer satisfaction with these products. Understanding
customer satisfaction is crucial for any business to thrive. It provides insights into the
needs and expectations of customers and helps businesses identify areas for improvement.
Given the growing popularity of grow bags, it is important to investigate the factors that
contribute to customer satisfaction with these products. To identify the factors that
contribute to customer satisfaction with grow bags, and how can businesses improve their
products to better meet the needs and expectations of their customers. By studying
customer satisfaction, companies can identify the areas where their product quality is
lacking and make improvements to meet the expectations of their customers.
Understanding what customers like and dislike about a product can help a company
provide a better customer experience. If customers are dissatisfied with the size or shape
of the grow bags, the company can consider developing new sizes or shapes that better
meet the needs of customers. Studying customer satisfaction of grow bags can help
companies improve their product quality, and enhance customer experience. Customer
satisfaction studies can provide valuable insights into customer preferences and
behaviours, which can help companies tailor their marketing strategies to better reach and

appeal to their target audience.

Conducting a study on customer satisfaction of grow bags can provide valuable insights
into the market’s needs and preferences. Customer satisfaction studies can help a business
understand what their customers are looking for in a grow bag. By analysing customer
feedback, companies can identify the key features that are important to customers, such
as durability, ease of use and material quality. Identifying the specific areas where
customers are not satistfied with the grow bags can help them work on improving product
design and development. This can help in creating a better product that meets customer
needs and expectations. Overall conducting a study on customer satisfaction with grow

bags can provide businesses with valuable information to improve their products and sales
Methods and Materials

The primary data is collected through a questionnaire. Apart from primary data collected,
data is collected from Journal articles. Sahoo, D. , & Mishra , S. (2015) study examines

customer satisfaction with e-commerce websites in the United States. A survey was
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conducted with a sample of 500 online shoppers. The study found that customers are
generally satisfied with the variety of products and ease of use of e-commerce websites,
but identified some areas for improvement, including customer service and shipping
times. Johnson, R. M., & Keener, M. T. (2016) study examines customer satisfaction with
fast food chains in the United States. A survey was conducted with a sample of 500 fast-
food customers. The study found that customers are generally satisfied with the taste and
price of fast food, but identified some areas for improvement, including customer service
and healthy options. Lee, D., & Kim, J. H. (2017) study examines customer satisfaction
with social media platforms in the United States. A survey was conducted with a sample
of 500 social media users. The study found that customers are generally satisfied with the
features and ease of use of social media platforms, but identified some concerns regarding

privacy and data security.

Li, J., & Li, J. (2018) study examines customer satisfaction with online banking services
in the United States. A survey was conducted with a sample of 500 online banking users.
The study found that customers are generally satisfied with the convenience and
accessibility of online banking, but identified some concerns regarding security and the
complexity of online banking systems. Choi, S. H., & Johansson, M. (2018) study
examines customer satisfaction with airline services in the United States. A survey was
conducted with a sample of 500 airline passengers. The study found that customers are
generally dissatistied with the fees and customer service provided by airlines, but are
satisfied with the safety and comfort of their flights. Kwon, J., & Lee, K. (2019) study
examines customer satisfaction with fitness centres in the United States. A survey was
conducted with a sample of 500 gym members. The study found that customers are
generally satisfied with the cleanliness and equipment of fitness centres, but identified
some areas for improvement, including staff friendliness and class offerings. Wang, J., &
Yang, L. (2020) study examines customer satisfaction with online clothing retailers in the
United States. A survey was conducted with a sample of 500 online clothing shoppers.
The study found that customers are generally satisfied with the selection and convenience
of online clothing shopping, but identified some concerns regarding sizing and the
accuracy of product descriptions. Singh, A., & Srivastava, A. (2020) study examines
customer satisfaction with mobile banking services in the United States. A survey was
conducted with a sample of 500 mobile banking users. The study found that customers are

generally satisfied with the convenience and accessibility of mobile banking, but
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identified some concerns regarding security and reliability. Park, J., & Kim, J. (2021)
study examines customer satisfaction with ride-hailing services in the United States. A
survey was conducted with a sample of 500 ride-hailing users. The study found that
customers are generally satisfied with the convenience and affordability of ride-hailing
services, but identified some concerns regarding driver behaviour and safety. Tarig, M., &
Naeem, M. A. (2021) study examined customer satisfaction with online grocery shopping
in the United States. A survey was conducted with a sample of 500 online grocery
shoppers. The study found that customers are generally satisfied with the convenience and
selection of online grocery shopping, but identified some concerns regarding delivery

times and quality of fresh products.

S. No. Category Subgroups % Total

Home gardens 56

1. Place of using grow bags rootjtops _ 38 100
Commercial farming 6

Vegetables 3

Root vegetables 12

2. Types of crops grown Flowers 24 100
Small fruits 12
Herbs 16
Satisfied 70

3 Satisfaction with regard to durability of bags Neutral 2 100
Not satisfied 4
Satisfied 86

4, Satisfaction with the shape of bags Neutral 18 100
Not satisfied 6
Satisfied 56

5. Satisfaction with regard to irrigation of bags Neutral 40 100
Not satisfied 4
0 12

Tt02 g | 10
6. Number of harvests from growbag 3104 12
More than 5 20
o High 80

7 Respondents based on the availability of bags 100
: in their area Moderate 14
Low 6
Good 74

8 8 Service facility available Neutral 22 100
Not good 4
Plant  growth ratio compared to other Much better 58

9 traditional method. Same 30 100
Worse 12
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Extremely valuable 14
Valuable 24
10 Value given to growbags Neutral 30 100
Not valuable 10
Not at all valuable 2
Satisfaction level of fulfillment of their Satisfied 58
T expectation about grow bags. Neutral 10 100
INot satisfied 32
Table 1. Distribution of samples
Commercial farming ( 6%)
Rooftops (38%)
Home gardens (56%)
Particulars No of respondents Percentage
Vegetables 18 36%
Root vegetables 6 12%
Flowers 12 24%
Small fruit trees 6 12%
Herbs 8 16%
Total 50 100%

Table 3. Type of crops grown
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3.

<
.

M Vegetables M Root vegetables M flowers ™ Small fruit trees M Herbs
Satisfaction with regard to durability of bags
Particulars No of respondents Percentage
Satisfied 35 70%
Neutral 13 26%
Not satisfied 2 4%
Total 50 100%
Sales
Chart Title
[ |
Satisfied Neu.: satisfied Total

B No of respondents
M Particulars

B Premium quality

M Percentage
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M Series 3

B Normal quality = Low quality




4. Satisfaction with regard to shape of bags

Particulars No of respondents Percentage
Satisfied 38 86%
Neutral 9 18%

Not satisfied 3 6%
Total 50 100%

5. Satisfaction with regard to irrigation of bags

Particulars No of respondents Percentage
Satisfied 28 56%
Neutral 20 40%
Not satisfied 2 4%
Total 50 100%
Chart Title
60
50
40
30
20
10
O -
Satisfied Neutral Not satisfied Total
=== N0 of respondents  ===== Percentage Series 3
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6. Number of harvests from growbag
Particulars No of respondents Percentage
0 6 12%
1to?2 12 24%
3to4 22 44%
More than § 10 20%
Total 50 100%
Chart Title
60
50
40
30
20
10 I I
o . e — —
0 1to2 3to4 More than 5 Total
M No of respondents M Percentage Series 3
7. Respondents based on the availability of bags in their area
Particulars No of respondents Percentage
High 40 80%
Moderate 7 14%
Low 3 6%
Total 50 100%
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60

50

40

30

20

10

Chart Title

High Moderate Low Total 01-09-2002
B No of respondents M Percentage
Service facility available
Particulars No of respondents Percentage
Good 37 74%
Neutral 11 22%
Not much 2 4%
Total 50 100%
Chart Title
60
50
40
30
20
. i
0 — = [ [ | — -
Good Neutral Not much Total

B No of respondents M Percentage M Series 3
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9. Plant growth ratio compared to other traditional method
Particulars No of respondents Percentage
Much bettet 29 58%
Same 15 30%
Worse 6 12%
Total 50 100%
10. Value given to growbags
Particulars No of respondents Percentage
Valuable 19 38%
Neutral 25 50%
Not valuable 5 10%
Nor at all valuable 1 2%
Total 50 100%
11. Satisfaction level of fulfillment of their expectation about grow bags.
Particulars No of respondents Percentage
Satisfied 29 58%
Neutral 16 32%
Not satisfied 5 10%
Total 50 100%

Results and Discussions

e 56% of them use grow bags in home garden.

e 36% of the users use it to grow vegetables.

e 52% of the respondents are satisfied with the durability of grow bags.

o 58% of the respondents got their grow bag within their budget.

o  46% of the respondents received the right size grow bag for their needs.

e  46% of the respondents are satisfied with the shape of the grow bag.

e 46% of the respondents are satisfied with the irrigation system in the grow bag.

e  44% of the respondents had 3 to 4 harvests from the grow bag.
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76% of the respondents are satisfied with the colour of the grow bag.

50% of the respondents found the availability of grow bag somewhat easy.
44% of the respondents found it easy to set up and use grow bag.

60% of the respondents got good service while purchasing the grow bag.

40% of the respondents have only got slightly better plant growth compared to other

methods.

52% of the respondents are satisfied after the harvest.

50% of the respondents consider it as not valuable.

40% of the respondents have neutral satisfaction by the crop produced.

40% of the respondents are satisfied or have neutral satisfaction by the availability

of different sizes of grow bags.
50% the respondents have found no issues with the material used for grow bags.

32% of the respondents are satisfied with the yield produced.

Recommendations

Grow bags are generally user friendly and meets users expectations in terms of size,

shape and colour.

Manufacturers could make it more available in the market and can make people aware

of its use.

Since grow bags can be used to grow plants in smaller spaces, such as balconies or
small gardens it is a viable option and can attain popularity and growth with some

improvements and additional resources

Implications of the Study

The findings suggest that grow bags are a popular choice for home gardeners to grow

vegetables. Majority of the users are satisfied with the durability, size, shape and
colour of grow bag. Additionally most users find it easy to set up and use grow bags.
Most users were satisfied or had neutral satistaction with the crop produced and half

of the respondents found no issues with the material used for grow bags.

Despite the mixed responses, the majority of the users were satisfied with the yield
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produced, and almost half of the respondents would recommend using grow bags.

Therefor grow bags could be a viable option for home gardeners looking to grow

vegetables, particularly those who prefer ease use and have less availability of space and

durability.

Limitations and Scope for Further Research

The response from some respondents was not satisfactory
The study was limited to 50 customers and hence this does not pertain to the entire

customers, as it was not possible to conduct each and every customer.

Conclusion

Grow bags offer several advantages over traditional gardening methods, including

portability, affordability, and sustainability. They are a versatile option for gardeners with

limited space, and can be easily moved indoors during inclement weather. Additionally,

grow bags are less expensive than other types of garden containers, and can be reused year

after year, making them an eco-friendly and cost-effective choice for gardeners. Overall,

grow bags provide a simple and effective solution for those looking to grow plants without

the hassle of traditional gardening methods
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A STUDY ON CONSUMER INSIGHTS ON THE DEMAND FOR ECO-
FRIENDLY BEVERAGES

Mr.Tilvin Sabu,Assistant Professor, Department of Hotel Management NIMIT Abstract

With growing environmental awareness and health consciousness, the demand for eco-
friendly beverages has been increasing among consumers. This study explores consumer
insights regarding the demand for eco-friendly beverages, focusing on their preferences,
motivations, and purchasing behavior. Through surveys and market analysis, the research
identifies key factors influenc ing consumer choices, such as sustainability, packaging,
organic ingredients, and brand transparency. The findings suggest that while consumers
are willing to pay a premium for eco-friendly options, factors like price sensitivity and
availability still pose challenges. The study highlights the need for beverage companies to
align their marketing strategies with consumer expectations to foster a sustainable and

competitive market.

Introduction

In recent years, there has been a significant shift in consumer preferences toward
sustainable and environmentally friendly products. This shift is particularly evident in the
beverage industry, where consumers are increasingly seeking eco-friendly options that
align with their values of health, sustainability, and ethical consumption. Eco-friendly
beverages, which include organic drinks, plant-based alternatives, and sustainably
packaged products, have gained popularity as individuals become more conscious of their

environmental impact.

This research aims to explore consumer insights on the demand for eco-friendly
beverages, analyzing the key factors that influence purchasing decisions. Understanding
consumer behavior in this segment is crucial for businesses to develop effective strategies
that meet market demands while promoting sustainability. Factors such as environmental
awareness, product affordability, brand transparency, and packaging sustainability play a

vital role in shaping consumer choices.

By investigating consumer preferences, motivations, and challenges, this study seeks to
provide valuable insights into how businesses can enhance their offerings and marketing

strategies. The findings will contribute to a deeper understanding of the growing eco-

110



friendly beverage market and offer recommendations for companies looking to align with

the evolving consumer mindset toward sustainability.
Significance of the Study

The demand for eco-friendly beverages has been rising due to increasing consumer
awareness of environmental sustainability and health-conscious living. This study is
significant as it provides valuable insights into consumer preferences, behaviors, and
motivations regarding eco-friendly beverage choices. Understanding these insights is
crucial for businesses, policymakers, and other stakeholders in the beverage industry to
develop strategies that align with consumer expectations and promote sustainable

consumption.

Firstly, this study benefits businesses and beverage manufacturers by helping them
identify key factors that drive consumer demand for eco-friendly products. By
understanding consumer preferences related to sustainable packaging, organic
ingredients, and ethical sourcing, companies can tailor their product offerings, improve

marketing strategies, and enhance customer engagement.

Secondly, the research is valuable for policymakers and environmental organizations, as
it highlights the role of regulations and incentives in encouraging sustainable production
and consumption. Insights from this study can inform policies that support green business

practices and promote environmental conservation.

Thirdly, this study is significant for consumers, as it raises awareness about the benefits
of eco- friendly beverages and the impact of their purchasing decisions on the
environment. Educating consumers can contribute to a broader movement toward

sustainability and responsible consumption.

Overall, this research provides a comprehensive understanding of the market dynamics
surrounding eco-friendly beverages, offering strategic recommendations that can drive
industry growth while promoting environmental sustainability. The findings contribute to
the ongoing global effort to reduce carbon footprints and encourage sustainable business

practices in the food and beverage sector.
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Statement of the Problem

As environmental concerns and health consciousness continue to rise, consumers are
becoming more inclined toward sustainable and eco-friendly products, including
beverages. However, despite the growing awareness and demand, the adoption of eco-
friendly beverages remains inconsistent due to various challenges. Businesses often
struggle to understand the key factors that influence consumer preferences, leading to gaps

in product development, pricing strategies, and marketing approaches.

One of the primary challenges is the lack of comprehensive consumer insights regarding
the demand for eco-friendly beverages. While some consumers express strong interest in
sustainability, their actual purchasing behavior may be influenced by factors such as price,
availability, brand trust, and packaging design. Additionally, there is limited research on

how demographic and psychographic factors impact consumer decisions in this segment.

Moreover, businesses face difficulties in balancing profitability with sustainability, as eco-
friendly production methods and packaging often incur higher costs. Understanding
consumer willingness to pay a premium for such products is crucial for companies looking

to expand in this market.

This study seeks to address these challenges by analyzing consumer insights on the
demand for eco-friendly beverages, identifying the key motivators and barriers affecting
purchasing decisions, and providing actionable recommendations for businesses and
policymakers. By doing so, this research aims to bridge the gap between consumer
expectations and industry practices, ultima te ly contributing to a more sustainable

beverage market
Objectives of the Study

The primary objective of this research is to analyze consumer insights regarding the
demand for eco-friendly beverages and understand the factors influencing their

purchasing decisions. The study aims to achieve the following specific objectives:

1. To examine consumer awareness and perception of eco-friendly beverages and their
impact on the environment and health.

2. To identify key factors influencing purchasing decisions, such as sustainability,
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packaging, pricing, brand transparency, and health benefits.

3. To analyze consumer willingness to pay a premium for eco-friendly beverages and
the barriers that may hinder their adoption.

4. To assess the role of marketing and branding strategies in shaping consumer
preferences and increasing demand for eco-friendly beverages.

5. To explore demographic and psychographic trends in consumer behavior related to
eco- friendly beverage consumption.

6. To provide recommendations for businesses and policymakers on how to promote

sustainable beverage choices and enhance market growth.

These objectives will help in understanding market trends and consumer behavior,
enabling businesses and policymakers to make informed decisions that support

sustainability and eco- conscious consumption.

Results and Discussions

Examining Consumer Awareness and Perception of Eco-Friendly Beverages and

Their Impact on the Environment and Health

Consumer awareness of eco-friendly beverages has been growing due to increasing
concerns about environmental sustainability and personal health. Many consumers
recognize that these beverages, which are often made with organic ingredients, sustainable
sourcing, and eco-friendly packaging, contribute to reducing environmental harm, such as
plastic waste and carbon emissions. However, perception varies—while some consumers
see eco-friendly beverages as a healthier and more ethical choice, others remain skeptical
about their actual benefits or find them expensive compared to conventional options.
Many associate these beverages with reduced chemical additives, fewer preservatives, and
enhanced nutritional value, making them appealing to health-consc ious individuals. At
the same time, eco-labels and certifications, such as USDA Organic, Fair Trade, and

Carbon Neutral, influence purchasing decisions by building trust in sustainability claims.

Despite growing awareness, barriers such as affordability, availability, and misinformation
still affect consumer adoption. To enhance market growth, businesses and policymakers
must focus on education, transparent branding, and accessibility, ensuring that consumers

fully understand the benefits of eco-friendly beverages for both their health and the planet.
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Consumer purchasing decisions for eco-friendly beverages are influenced by several key
factors, including sustainability, packaging, pricing, brand transparency, and health
benefits. Sustainabilit y plays a crucial role, as environmentally conscious consumers
prefer beverages produced using ethical sourcing, carbon-neutral methods, and minimal
ecological impact. Packaging is another significant factor—many consumers seek
biodegradable, recyclable, or reusable packaging to reduce plastic waste. However,
pricing remains a major barrier, as eco-friendly beverages are often perceived as
expensive, making affordability a decisive factor, especially for price-sensit ive buyers.
Brand transparency also shapes purchasing behavior, as consumers are more likely to
choose brands that provide clear information about their sustainability practices, certificat
ions (e.g., Fair Trade, USDA Organic, or Carbon Neutral), and ethical commitments.
Additiona 1 ly, health benefits are a strong motivator, with many consumers preferring
organic, preservative- free, and plant-based beverages that contribute to overall well-
being. Understanding these factors can help businesses tailor their marketing strategies,
improve product accessibility, and drive greater adoption of eco-friendly beverage

choices.

Consumers are increasingly willing to pay a premium for eco-friendly beverages,
especially those who prioritize sustainability, health benefits, and ethical consumption.
Many buyers perceive these beverages as a better alternative to conventional drinks due
to their organic ingredie nts, environmentally responsible production, and reduced use of
artificial additives. However, willingness to pay varies based on factors such as income
level, environmental awareness, and perceived value. While some consumers are eager to
support sustainable brands, others hesitate due to high prices, limited availability, and
skepticism about green claims (greenwashing) . Additionally, lack of awareness and
education about the long-term benefits of eco-friendly beverages can discourage
purchases. To overcome these barriers, businesses must focus on cost- effective
production, transparent branding, competitive pricing strategies, and greater accessibilit y
through wider distribution. Government incentives and policies that support sustainable
businesses can also help make these beverages more affordable. By addressing these

challenges, the market

for eco-friendly beverages can expand, appealing to a broader consumer base and

encouraging more sustainable consumption habits.
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Marketing and branding strategies play a crucial role in shaping consumer preferences and
driving demand for eco-friendly beverages. Effective branding helps position these
products as sustainable, healthy, and ethically responsible, appealing to environmentally
conscious and health- focused consumers. Companies that leverage green branding, eco-
labels, and transparent messaging build trust and credibility, making consumers more
likely to choose their products. Additionally, digital marketing, influencer partnerships,
and social media campaigns have proven to be powerful tools in spreading awareness and
engaging younger demographics, particular ly Millennials and Gen Z, who prioritize
sustainability. Storytelling and emotional branding, where companies highlight their
commitment to reducing carbon footprints, supporting fair trade, or using biodegradable
packaging, create deeper consumer connections. However, challenges suc h as
greenwashing concerns and price sensitivity require businesses to ensure authenticity in
their marketing efforts. Offering loyalty programs, promotional discounts, and educational
initiat ives can further encourage trial and long-term adoption. By implementing strategic
and transparent marketing approaches, businesses can enhance consumer trust, shape

positive perceptions, and ultimately increase the demand for eco-friendly beverages.

Consumer behavior toward eco-friendly beverages is influenced by both demographic and
psychographic factors, shaping preferences, purchasing decisions, and brand loyalty.
Demographically, younger consumers, particularly Millennials and Gen Z, are the most
active adopters of sustainable beverages due to their strong environmental consciousness
and willingness to pay for ethically sourced products. Urban dwellers tend to have greater
access to eco-friendly options and are more exposed to sustainability campaigns, while
higher- income groups are generally more willing to pay a premium for organic and
environmentally friendly products. Psychographically, eco-conscious consumers
prioritize sustainability, ethical sourcing, and personal well-being, often seeking brands
that align with their values. Health-consc ious individuals, including those following
organic, vegan, or plant-based diets, prefer beverages free from artificial additives and
chemicals. Consumers driven by social responsibility are influe nced by transparent
branding, ethical certifications, and a company's commitment to environme ntal causes.
By understanding these demographic and psychographic trends, businesses can
effectively segment their markets and tailor marketing strategies to attract and retain

sustainability-driven consumers.
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Conclusion

The demand for eco-friendly beverages is steadily rising as consumers become more
conscious of their environmental impact, health benefits, and ethical consumption habits.
This study has provided valuable insights into the factors influencing consumer choices,
including sustainability practices, eco-friendly packaging, pricing concerns, brand
transparency, and health considerations . While there is a growing willingness to pay a
premium for sustainable beverages, barriers such as higher costs, limited accessibility, and
consumer skepticism about corporate sustainability claims (greenwashing) continue to
pose challenges. Understanding demographic and psychographic trends reveals that
younger, urban, and environmentally aware consumers are more inclined toward eco-
friendly beverage options, making them a key target audience for businesses and

marketers.

Moreover, effective marketing and branding strategies have proven essential in shaping
consumer preferences and driving demand. Green branding, sustainability certifications,
digital engagement, and influencer marketing all contribute to enhancing brand trust and
consumer loyalty. However, companies must ensure authenticity and transparency in their
messaging to avoid mislead ing consumers and damaging brand credibility. To bridge the
gap between interest and adoption, businesses should focus on competitive pricing,
innovative sustainable packaging, strategic promotions, and increased product availability

across retail and online platforms.

Policymakers also have a crucial role in fostering a sustainable beverage market by
implementing incentives for eco-friendly businesses, stricter regulations on unsustainable
packaging, and public awareness campaigns that encourage responsible consumption.
Collaborative efforts between government bodies, beverage companies, and
environmental organizations can create a more sustainable marketplace, benefiting both

consumers and the planet.

In conclusion, while the market for eco-friendly beverages is promising, businesses and
policymakers must work together to remove adoption barriers, educate consumers, and
promote long-term sustainability. By addressing key challenges and leveraging strategic

initiatives, the eco-

friendly beverage industry can continue to grow, driving positive environmental change
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while meeting evolving consumer needs.
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To reach the unreachable

PROGRAMMES OFFERED

B.Com Finance

B.Com Computer Application

B.Com Co-operation

Bachelor of Business Administration (BBA)
M.Com

Master of Business Administration (MBA)

B.Sc. Computer Science

B.Sc. Information Technology

BCA

M.Sc. Computer Science

BA English Language and Literature

MA English

Master of Social Works (MSW)

B.Sc. Hotel Management and Catering Science
B.Sc. Hotel Management and Culinary Arts
Bachelor of Hotel Administration (BHA)
Craftsmanship Course in Catering Management

NAIPUNNYA INSTITUTE OF MANAGEMENT

AND INFORMATION TECHNOLOGY (NIMIT)

(Affiliated to the University of Calicut, Accredited by NAAC with A++, ISO 9001-2015 Certified)
Pongam, Koratty East,Thrissur District, Kerala State - 680 308.

Ph : 9605001987, 0480 2730340, 2730341. Website: www.naipunnya.ac.in

Email - mail@naipunnya.ac.in
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